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Thank You

One Last Thing...

Free Gifts And Resources

As I want to say thank you for you purchasing my book. I’m giving away a FREE eBook that’s exclusive to you, my readers.

The 30 Tips & Techniques For Internet Marketing That You Should Know, as a PDF file (over 30,000 words), includes many tips & techniques for Affiliate Marketing, Article Marketing, E-mail Marketing, Facebook Marketing, Home-based Business, Internet Marketing, Leadership Skills, Mobile Marketing and SEO.

You can download this FREE eBook from this URL: 

http://www.berichandrich.com/free-ebook/

You can visit resources page at my website, if you want to learn more about online business resources that I’ve used from this URL. 

http://berichandrich.com/resources/

About The Author
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For a long time I’ve worked as an IT instructor, blogger, self-publisher and have ran an online business since March 2011. Since then, I have written and published several eBooks.

I am lucky to be able to make a living from my present career, blogging, running an online business and publishing eBooks, and I am passionate about helping others do the same. In my spare time, I enjoy watching movies, listening to music, reading books and traveling.

Section 1: Self-Publishing With eBook

––––––––

Writing Your First eBook

Being a writer requires a self-starting mentality and a commitment to working long hours simply to create the best set of words for your audience. No matter the subject matter or genre you explore, writing requires personal flair, dedication and a constant pursuit of making the art you love pay dividends. 

Ask any freelance writer or author about their personal and professional growth in the industry and he or she will gladly tell you that it is a long, arduous process. Decades ago, being a writer meant you had a portfolio and displayed your work to anyone who was willing to read it. You physically typed your content and printed the manuscripts for others to read, and spent countless hours preparing and collating your submissions only to receive mixed reviews. No matter how great of a writer you are, if you were involved with the art before email and online communication, you had a tough road to travel. 

Nowadays, the process has been simplified and streamlined. Although it is still not true that anyone can be a writer, it is true that anyone who is a writer already (or who has the skills to be one) can excel in the industry, thanks to the popularity of electronic books – or eBooks. 

Amazon, in particular, has opened a completely new world of revenue opportunities for writers around the world with their Kindle Direct Publishing platform. With this platform, writers everywhere can post their eBooks online for sale to the masses without marketing their material or paying anything up front. 

This process begins with an idea or a thought. You, the writer, are sitting at your computer and begin to plug away at a book that has been keeping you awake at night. All authors have these thoughts and simply need to put pen to paper – or fingertips to keyboard, as it were – to get the manuscript out of their head and onto a readable surface. 

Once this happens, the eBook can be self-edited and finalized for sale to an audience. The eBook needs to be formatted, which Kindle Direct Publishing (KDP) helps you do. The eBook then uploads to their online platform for others to purchase, without you lifting another finger. As the eBook is ordered, Amazon tracks your sales and sends payments directly to you without request. You receive a statement outlining the number of eBooks sold and the funds appear in your account within the next 2-months after payments are made. 

Since you do not have to do anything besides write and upload the eBook, the sales that come after are a complete source of passive income. This means that you are completely idle during the process, allowing the eBook to carry its own weight to sell. When it does, you receive the income as a result. 

This amazing technology is not only a welcomed transition for writers who have spent countless hours pitching their book ideas to agents, but a legitimate means of passive income for any writer who is willing to put in the initial work to create the eBook. 

Writers of all kinds are able to capitalize on this technology simply by creating an eBook that they believe will stir interest. The goal for any writer – especially in the eBook category – is to create a piece of work that others will need or are interested in. The secondary, and almost equally important, component is to write about what you know and/or love. 

If you are a school teacher, you could certainly write an eBook outlining what your specific grade level expects from students, including grades, expectations and studying strategies. However, if you are a school teacher, writing an eBook about plumbing is probably not the best idea. 

The more experienced you are in the subject matter you are creating an eBook for, the better it will sell to the masses. You can choose from, how-to guides, novels, educational topics and even fiction, as long as you are knowledgeable on the subject. 

Once you put together the perfect eBook, it is time to familiarize yourself with the Kindle Direct Publishing platform to help begin your road to creating a passive income while working on your next work of art!

How to Write Your Book (eBook)

There are a number of tips that will help you write your Kindle eBook, and the guidelines for a great start are as follows. 

Keep it Short (Relatively, That Is)

Kindle eBooks should be around 100 pages, and can range anywhere up to that page count as you see fit. Consider your word count as a guide, and stay within the range of 14,000 or more. The size will differ between types of writing, as instructional eBooks should be shorter and direct, while novellas will allow a story to unfold over a lot more pages. The goal is to solve a problem and inform the reader – even if it is fiction. Adding superfluous content simply for the sake of creating additional pages will bore the reader and take away from the quality of the manuscript. 

Create a Great Outline

Before you begin writing your eBook, you must decide exactly what you plan to accomplish by writing it. Are you simply entertaining an audience with a tale of fiction? Is it a how-to guide that will provide expert landscaping ideas? Is it a professional’s take on child-rearing in the early years? 

Whatever type of eBook you embark upon, an outline is the key to keeping you focused. First, write down or type out the main points of the eBook. Remember the five Ws of journalism: Who, What, When, Where and Why.  If it helps you outline your problem, answer each of these five questions and note why each is important and how to include it in your writing. 

Under each of the chapters – which will be your main points – write two to three items you plan to touch on under those headings. A good eBook will not skip around, but place all of the pertinent information directly under its specified area for a smooth read. 

Finally, play with the outline as you see fit. Once you have created an outline, the eBook may unfold a little differently and it is okay to adjust the order of the contents accordingly. Keep in mind that the outline is simply that – a starting point. Most writers will find that once they start writing the text, there are a number of problems that form along the way, and those solutions must be provided – whether they are in the outline or not. 

Creating Great eBook Titles & Subtitles

Once you have completed the eBook, you must give it a title. The title of your eBook should be something clear and concise, and not obscure. The stranger the title, the less likely it will appear in the results when someone searches for similar content. 

For example, if you have written an eBook about potty training two year old, the title should be exactly that: The Best Way to Potty Train Two Year Old. It should not be: Bargaining Your Way to a Diaper-less Child. 

The problem is that writers want to show off their creativity, which can lead to bad titling and subtitling decisions. Keep it simple. Remember that people who are buying eBooks are searching for them via keywords, and that your title and subtitle must contain at least one of those words in order for your eBook to be returned to the consumer as a result. This is very important. 

It is important that your title and subtitle be informative and contain content that will show up in a search. Please be smart about this. The title and subtitle to your eBook make up the first line of search returns and the very first look anyone will get in your eBook when they are browsing for something to purchase. 

Create a Series (Where Applicable)

One of the best ways to create a reliable following, which leads to more sales, is to create a quality series of eBooks that will allow your loyal audience to repeat their purchases. If you are writing about parenting, choose another topic that fits into the category well. If your first eBook was about potty training, your second could be about how to effectively discipline young children. Keep in mind that the people who are buying your eBooks also have children, and these children continue to grow just like yours. That means if you keep creating eBooks that adjust their content with age-appropriate information, the same audience – and some new – will continue to purchase your eBooks.

Section 2: Self-Publishing with Amazon Kindle

––––––––

What is Kindle Direct Publishing (KDP)? 

Kindle Direct Publishing, or KDP, is a unique online platform that allows you to publish your eBooks independently, while providing numerous benefits and passive income potential. You retain total control of your work, and are able to make changes to its content at any time within the KDP platform. 

In addition, once the eBook is uploaded, you can distribute it globally, expanding your reach and passive income opportunities. It takes approximately five minutes – after the initial application, and agreement to the terms and conditions – to upload your eBook, and it becomes available to the masses within 24 hours of being uploaded. When individuals search for eBooks to download to their Kindle – whether it is a how to eBook, a romance novel or a guide about children and potty training – your eBook will appear as one of the results, assuming is falling into the genre, title or keyword selection entered by the searcher. At that moment, your eBook can be purchased and downloaded for their use and enjoyment. That’s one sale, with millions more available. 

At KDP, you can receive up to 70% royalties on the eBooks you sell, so the more you create and place within the system, the higher your chances are for creating real passive income that will accumulate on your behalf. 

You can upload your eBook in a number of languages to help increase your range, or simply stick with your native language and sell your eBooks within your geographical area. It is completely up to you. Whatever you decide, your eBook(s) will be available to anyone who has a Kindle device or Kindle reading app.

How to Apply for the KDP Program?

Applying for the KDP program is easy and intuitive. The process provided online literally walks you through the process, so you are clear on exactly what you are getting yourself into. KDP is an Amazon subsidiary, and therefore a trusted brand and source of passive income. The process provides such detailed explanations of how the program unfolds, simply because Amazon prides itself in providing a committed approach to transparency and partnership. 

To begin the process of creating a passive income source, you will first need to create an account at KDP. Initially you will be asked to create a username and password when you sign up. Next, you will be asked for your name, address, and tax information (which is either your social security number or a company federal ID number). You will then be asked which payment method you prefer, and the options available will be dictated by your geographical location. 

Once your account is processed, you will be able to upload your eBook as long as it is formatted in an acceptable file structure, including:

	Word (DOC or DOCX)

	HTML (ZIP, HTM, or HTML)

	MOBI (MOBI)

	ePub (EPUB)

	Rich Text Format (RTF)

	Plain Text (TXT)

	Adobe PDF (PDF)

You will be able to preview the eBook prior to publishing it, but it is important to proof read it first and let someone else look over it as well to see if there is anything you missed. A second set of eyes can catch something you may have overlooked – like using their, there or they’re interchangeable. Keep in mind that the cleaner your eBook is – formatting wise, grammatically and from a readability standpoint – the more loyal eBook customers will become to your writing. When you create great content that is easy to read and flows effortlessly without grammatical errors, misspellings or formatting issues, you just might find yourself with a loyal following that will increase your passive income tenfold.

KDP Policies & Rules

As with any passive income opportunity, there are policies, rules, terms and conditions in place to help keep everyone on a level playing field and enjoy their experience along the way. To follow are some of the important policies and rules that you need to know before signing up for an account. 

	You must be 18 years or older.

	You may not create multiple accounts.

	KDP may market your eBook as they see fit (sample pages, excerpts, etc.).

	You are subject to review from readers.

	You are responsible for all taxes resulting from the sales of your eBooks.

	You must be the exclusive rights owner to the eBook you are publishing.

	You may not publish pornography or offensive content.

	Your content may not violate copyright, trademark or privacy laws.

	You may not submit public domain content as your own.

Finally, one of the heavily outlined policies for submitting eBooks is that KDP has the right to refuse the sale of any content that provides a poor customer experience. This cannot be overstated in any capacity. In fact, it has already been mentioned previously in this guide. Your eBook must reflect high quality content and readability. That does not mean that you have to write it with the same vocabulary as a Nobel Laureate, but you must be clear, concise and accurate in your work. 

Content that has any of the following mistakes that lead to a poor customer experience are subject to withdrawal from the program:

	Typos

	Unsupported Characters

	Cover Issues

	Poor Image Quality

	Formatting Issues

	Links

	Table Errors

	Duplicate Text

	Missing Content

	Incorrect or Wrong Content

	Content Unsuited for Kindle’s Audience

	Disappointing Content

Remember that your eBook is a representation of who you are as a writer, and not simply an outlet for passive income. If you believe in yourself and your abilities as a writer, your eBooks will reflect that confidence and will sell better than a quick upload for cash will. 

Popular Trends for Buying eBooks from Kindle Marketplace

The book-buying landscape has changed incredibly in the past decade. Not only are individual writers completing and selling manuscripts without the help of an agent or publishing company, but readers are buying their eBooks directly from the source, and enjoying them on their Kindle platform. The evolution has been incredible, and allows more information to be offered to the masses in a timely format. 

Readers from around the world are enjoying eBooks that are available in their geographical areas on thousands of topics, while enriching their lives with a few clicks on Amazon’s website. Some Amazon customers even have their accounts set up for one-click purchasing, so all they have to do is locate the eBook they want to purchase, click a single button and the manuscript is delivered in seconds. This can happen to your eBook just as quickly and simply as it happens with another writer’s, so taking advantage of everything KDP has to offer can really change the way you create revenue. 

In the four years from 2010 to 2013, eBook sales have grown from $90 million to nearly $400 million in sales. Each year grew immensely,with aa 2011clockingg in at $225 million in sales and 2012 registering over $325 million in sales. The industry continues to grow, with more and more eBooks becoming available by the day, and more and more people downloading them to their electronic devices as a result. 

The popularity of eBooks can be directly attributed to the increase in electronic devices owned by individuals around the world. Whether consumers are purchasing an iPad, iPhone or even an iPod Touch, the Kindle app is available for each, allowing them to enjoy their favorite past time effortlessly. Actual Kindles, including the Original, the Paperwhite, the DX and the Kindle Fire, provide the same ease of reading, allowing anyone to enjoy their favorite electronic books on the go. Add Nooks and tablets from dozens of independent manufacturers like Samsung  and Microsoft to the list, and the potential for downloading eBooks to an electronic device are seemingly endless. 

The increase in devices and the amount of eBooks available for download create the perfect storm for writers, allowing them to flourish from behind their laptops, no matter where they are located geographically. 

Market Research for Kindle eBooks

Deciding which angle to take with your eBook(s) requires more than just knowing your subject matter. If you are an expert on cake decorating, you may have found the perfect niche market for your talent!

The easiest way to discover how your content will rank in a niche-marketing focused sales platform is to simply search for what already exists and see if there is room for one more! Online, at Amazon.com, search the Kindle Store for the content you are considering. All you have to do is enter “cake decorating” and watch the results unfold. This process works for any subject and so does the result: You need to rank above number 25,000 on the topic. 

If there are already 100,000 eBooks focused on cake decorating, the niche is no longer a niche – by definition – it is a category. Creating content that fills a void and develops a niche market is more successful in the eBook marketing world than those that simply add to the catalog. This is very important to consider when the goal is to create passive income – not pile your eBook onto the shelf with all the others and hope to be discovered. 

The second approach to finding a niche market is to search the Kindle Store and check the bestseller eBook list, noting what falls into the top 25,000. The Bestsellers are ranked according to their listing and will indicate the approximate number of that title sold each day. Certainly upon reading the ranking and the estimation of eBooks sold each day, you can do the math of total eBooks sold, how much per eBook and the passive income that results from the sale. It really does work! All you have to do is find your niche and get started. 

As mentioned previously, fulfilling a niche should coincide with your abilities. Things like fitness and weight loss are always hot sellers, as are tips on making money, how-to guides and even ways to save money in your home to do it yourself approaches to health and happiness. 

Creating an eBook requires more than sitting down at your computer and hoping inspiration pours out. It requires research, proofreading, editing and a culmination of a physically clean and easy to read eBook resulting from your hard work. Your first eBook will absolutely take longer than your second (and third or fourth), but it is important that you remain dedicated to the procedure, so you know exactly what to do the next time you are ready to publish new content. Let’s get started with your eBook and get you on the path to a passive income. 

How to Format & Upload Your Book into the KDP System

For all of those who are new to the KDP system, formatting may be one of your largest obstacles, and here is why: What you type in Word will not automatically translate in the upload. This process is nothing like attaching a Word file to an email, knowing that the recipient will be able to open it and see it exactly as you do. For this reason, there are a number of formatting tips that will help you upload appropriately. 

Indent Properly

Insert indents at the beginning of paragraphs: Avoid using tabs and spaces to indent paragraphs and icons. To set “first line” indents (for paragraphs) in Word: 

	Click on the “Page Layout” tab at the top of the screen in Word 

	In the bottom-right corner of the “Paragraph” section of this tab, click the button resembling a downward pointing arrow, which opens a dialogue screen entitled “Paragraph” 

	In the dialogue screen, locate the “Indentation” section, and set “Special” to “First line” and “By” to your preferred indent (in the example below 0.5”)

Space Properly

Insert empty space between paragraphs: If you insert a “return” (or carriage return) between two paragraphs, you cannot be ensured that the space between paragraphs will appear correctly on all Kindle platforms. Instead, set your paragraph spacing in Word as follows: 

	With your Word document open, click on the “Page Layout” tab at the top of the screen 

	In the “Paragraph” section of this tab, locate the section entitled “Indent” 

	Next to the word “After”, you can enter a value for your preferred space after a paragraph (in the example below, Word will allow a 10 point space after a paragraph, before the next paragraph)

Insert Page Breaks

Insert page breaks between chapters: Enter a page break at the end of every chapter to prevent the text from running together on Kindle. To insert a page break in Word: 

	Click "Insert" at the top of the screen in Word 

	Click "Page Break" 

Avoid Pasting Images

Images should be inserted in JPEG (or.JPG) format with center alignment (do not copy and paste from another source). 

	Click "Insert" at the top of the screen in Word 

	Click "Picture", which brings up a dialogue screen to locate the picture that will be inserted in the document 

	In the dialogue screen, locate and select the file






Use Heading Formatting Features: DO NOT USE HEADERS AND FOOTERS

Use Word’s “Heading 1” formatting feature for chapters: Kindle will support easy navigation within your book for the reader if you highlight chapter titles (e.g., “Chapter 1”) and set them to a “Heading” value as shown below. 

	In your manuscript, highlight the chapter title with your mouse 

	Click on the “Home” tab 

	Click on the “Heading 1” button as shown below 

	Your text will be formatted differently. You can change the formatting values for “Heading 1” to anything you wish by right-clicking on the same button and selecting “Modify”. 

	If you have already formatted your chapter headings the way you would like, you can highlight the heading, right-click on “Heading 1” and select “Update Heading 1 to Match Selection.” After this, anything you set to Heading 1 will match the settings you selected. 

Do not use headers and footers: Headers, such as title and chapter, and footers, such as page number, will not display on the Kindle as intended; avoid using them altogether. 

Designing Your eBook’s Cover

When you upload your book, you will be asked to upload an image of your book cover. Book covers influence sales, and it is strongly recommended that you put time and research into your eBook cover’s design before choosing a random image to represent your writing. Keep in mind that there are hundreds of thousands of eBooks on the market, and your needs to be unique somehow. A great cover image provides an amazing start, especially if it is an original image that no one else has used (i.e., instead of royalty free stock images that are available to the masses).

Here are a few tips to ensure your cover upload goes smoothly:

File Format / Dimension Requirements 

	A .jpg or .tif(f) file 

	At least 1000 pixels on the longest side 

	Ideal image height/width ratio is 1.6 (example: 1000 x 1600) 

Information to Include on Your Cover 

	Title [title of the book] 

	Author [author(s) of the book] 

	Cover image [an image that captures the essence of the book and grabs customers’ attention] 

Miscellaneous Tips

Other Considerations 

	Share your cover with friends and colleagues for feedback. 

	Make sure text is clearly legible, especially when zoomed out. Consider increasing font sizes and using contrasting colors to improve legibility. 

	If you do not have an image you wish to use, consider making use of public domain images or images for which copyright allows use with accreditation. 

	Select a font and color scheme appropriate for the tone and subject matter of your book. 

	Rather than relying on default or frequently used fonts, consider websites offering free, commercially usable, downloadable fonts to create a more unique appearance for your cover. 

	The Amazon Kindle Store features plenty of top-selling book covers you can review as examples.

Save the image to your desktop or somewhere on your computer that it is easily found. You will upload it separately from your eBook, so keep the file handy.

Step-by-Step Instructions for Uploading Your eBook into the KDP System

Now you are ready to upload your eBook, and the process could not be simpler if you have followed all of the directions so far. 

Entering the Details About Your Book 

	Log in at http://kdp.amazon.com/. 

	Click on the “Sign In” link. 

	You will be brought to the “Bookshelf” screen. 

	Click on “Add new title.” 

You should now be at the Book Details screen for your book. Fill in each field, such as the title, description, categories, and royalties, while following the on-screen instructions to input these details. Each step of the way there will be a “What’s this?” indicator next to a category. Simply click on it to receive detailed information regarding the category you are entering. Enter the information carefully, avoiding typos or incorrect information. 

Uploading Your Book File(s) 

The moment of truth has arrived! It is now time to upload your eBook to KDP. Here is how: 

	Scroll down to the heading labeled “5. Upload Your Book File.” 

	Click on the button “Browse for Book...” 

	A pop-up window will appear. Click the button called “Browse.”

	Locate your book file on your computer, click “Open.” 

	Click the “Upload Book” button. 

	The message “Upload and Conversion Successful!” will appear on the page. This message may take a few minutes, so please do not try and manipulate the upload or use any other area of your computer while it is uploading. Instead, stand by patiently to ensure the process has completed. 

If you are not ready to proceed with publishing your book, simply click "Save as Draft." Your book will not appear on the KDP site until you hit “Save and Publish.” You can return to this page when you are ready.

Getting Paid from KDP Sales

The point of creating a passive income is to actually receive revenue as a result. Your KDP account and the geographical locations where your eBook is made available will dictate your payment schedule. 

Your royalties accrue for each Amazon marketplace, you are enrolled in and are paid out accordingly. Depending on your location, a threshold may need to be met before you can receive payment. 

Separate royalty payments for each Kindle Store in which you have chosen to distribute your title will be paid automatically by Electronic Funds Transfer (EFT), Wire Transfer (where available), or check approximately sixty (60) days following the end of the calendar month during which applicable sales occur. Currently there are very few places where the EFT transfer requires a minimum amount for payment. However, checks appear to require at least a $100 minimum.

How Long Do You Get Paid from KDP?

As long as your eBook is on the site, you can make money from your sales. Should you decide to enroll in KDP Select, you will need to re-enroll after 90 days if you would like to proceed with the program.

Section 3: Self-Publishing With Print on Demand Books By CreateSpace

––––––––

Creating passive income is everyone’s dream, and it is nowhere near as complex as it used to be. With the digital age in full swing and only evolving with each passing day, individuals who have a talent to share with the world can create a passive income generating opportunity without delay using tools such as CreateSpace. 

How to Make Passive Income with Self-publishing, as a Writer

If you are a writer, or even have specific knowledge regarding a subject matter that can be transferred into the written word, you have the opportunity to enjoy passive income. The goal is to collect your thoughts on a subject and create an outline that will turn into a book that you can self-publish. Self-publishing allows writers to create a book of their choice and gain access to a printed or electronic version that they can sell to readers without the inclusion of a publicist. 

Creating income with self-publishing allows an author to create a book, sell it literally one by one and collect the income as a result. This is one of the advantages that are available to writers. There are also disadvantages, which delivers a balance to the publishing world. 

Advantages and Disadvantages of Independent (Self) Publishing 

Independent or Self-publishing is a time saving method that creates a passive income resource without the hassle of pitching the contents of a book to publishing companies while waiting for a bite on the material, and allows complete creative control over the content. In short, when writers self-publish a book, they are selling exactly what they have written and want the world to see without the involvement of an agent, publisher or editor. This means no one gets to tell the writer that they should add more content to a section or omit a part they may deem important. The content control is very important to some as it allows for pure expression. 

Once the book is self-published, the author has sole rights to the material, which is a huge accomplishment in the writing world. Usually when a publisher is involved, the rights are retained by the agency, and the writer receives payment – minus the commission of the third party – and usually a time frame is placed on the rights before the writer can have them returned. This could take years to achieve, as most publishing contracts are drawn up to maximize the publisher’s share of the revenue. This is one of the great advantages of self-publishing: Outside of the costs associated with printing copies and using websites like CreateSpace, writers get to keep the lion’s share of the income created.

The disadvantages of the self-publishing can include, depending on your outlook, that you also have to self-market the book, which a publisher would do for you. This means you have to dedicate time to social media, promotional materials and creating an interest in your content so that it is actually purchased and you actually make money from the book! Although you may save time by self-publishing the book yourself instead of pitching it to a publisher, you will use that time elsewhere marketing the book.  Plus, if you do not have any experience in this area, you could be hindering your chances at expanding your passive income. The good news is that CreateSpace provides exceptional tools in the marketing arena, so help is not too far away. 

In addition, if you do not have a second set of eyes (and you always should as a writer, especially before something is published), you could be printing something that is grammatically incorrect or hard to read. Publishing houses provide editors who will make sure your book is properly outlined, easy to read, with an exciting flow that will engage the reader from cover to cover. 

Lastly, one disadvantage which is the root of passive income is that you only get paid when people purchase your book. Publishers typically provide a lump sum up front for the rights to your material, and then pay royalties as it sells. Self-publishing can take time to generate a steady income, but it will be worth it in the long run. 

Types of Publishing: Print on Demand, Print Book and Traditional Books

CreateSpace provides an exceptional opportunity to create passive income with their “Print on Demand”. This unique service allows a digital copy of the book in question to be printed and shipped within 24 hours when ordered from by the customer. This process creates a digital printing method which provides near immediate access to the book you have written, without creating and storing an inventory. 

Short run print books are a little different and require the publishing house (even when you self-published) to print a limited number of books and hold them in inventory, which means they will have to be shipped more than once. Usually they are printed, sent to the distributor, and then sent to the customer. This takes time and money to initiate, and unless you have pre-orders on hand, can cost you money in the end. 

Traditional book publishing requires an entire run of the printed book to be created, stored and accounted for as inventory. This means you are paying more for the inventory space and for the distribution of the material simply because there is more on hand. Short run printing can be as little as 50 books, whereas traditional methods begin with 500 to 1000, depending on the printer. Even if you take the inventory in house and store them in your basement, you are responsible for the integrity of the books (i.e., ensuring they do not get wet, are not exposed to humidity, mold, etc.) and for packaging and shipping them individually to buyers. This can not only be costly, but incredibly time consuming. As any business owner will explain, time is money. If you are trying to create passive income by self-publishing, you must treat the experience like a business to reap the benefits fully. 

How does CreateSpace Work with this Business?

CreateSpace is an amazing resource for writers and is backed by the Amazon brand, as it is a company doing business as part of the Amazon group. This means that writers receive all of the benefits of a large corporate outfit, but still controls the content of their writing without issue. 

How Does CreateSpace Work?

CreateSpace allows authors to upload their content to their website in a number of easy to operate formats. Authors can choose to upload a PDF ready file, and have the site format it into printer spreads that result in a book. Authors can also upload their content and create a custom book from cover to cover with the help of a CreateSpace designer, including cover design or copyediting if the writer should so desire. 

CreateSpace allows writers to pick and choose the resources they want to employ – if any – before processing their book for sale. These services may include writing a review for the book, helping to get the marketing portion stabilized, or simply choosing a canned designed template for a do it yourself process that can be just as inviting. 

CreateSpace allows you to create the book you have always wanted, while providing a platform for buyers to purchase a single copy of the printed version so all you have to do once the book is uploaded is create the content as a medium for passive income to generate. CreateSpace will even allow you to compare their resources side by side, so you get the most from your online experience and the help you need where you might be lacking. 

How to Apply for the CreateSpace Program?

Signing up with CreateSpace begins with a single web form on their website that can be found under the “Sign Up” link. Once clicked, writers will be led to a form to be filled out, requesting information including a username and password. 

Once the account is created, writers have access to an unlimited amount of free writing tools, free digital proofing anytime and access to a wide distribution area in the United States and Europe. They even offer world-class member support 24/7, so the help you need is only a phone call away.

CreateSpace Policies & Rules

As with any and all publishing opportunities, unless specifically noted otherwise, online resources like CreateSpace and Amazon itself will not allow any of the following content to be uploaded or printed by their companies:

	Illegal Items

	Items that Infringe Upon an Individual’s Privacy

	Movies

	Music

	Offensive Material

	Pornography

	Promotional Media

	Public Domain, or Other Non-exclusive Content

	Recopied Media

	Rights of Publicity (celebrity content)

	Stolen Goods

	Television Programs

CreateSpace retains the right to remove any content, at any time, without notice. The writer is responsible for all costs associated with the publication of the book, as outlined by the CreateSpace website. Payments will be made to the writer once a certain payment threshold has been met, and in a currency outlined by their geographical location either by check, draft or direct deposit. 

How Do Customers Buy Print-on-demand Books from CreateSpace?

CreateSpace provides a number of outlets for individuals to purchase your book without any hassle. The largest outlet available – thanks to its parent company’s involvement – is Amazon.com. Your book will be available on Amazon.com, Amazon Europe, CreateSpace store and as an eBook for Kindle. 

In addition, there are expanded distribution opportunities available to make your book come to life with access to a wider audience, including online retailers, bookstores, libraries, academic institutions, and distributors within the United States. In order to become eligible for these outlets, your book must have an ISBN number applied by you or CreateSpace, and must be trimmed to a size specified by the outlet. Depending on the source, theses sizes could change, so it is important to evaluate what outlets are more important to you and decide on the design and trim accordingly. 

Individuals usually buy print books from a bookstore or directly from the internet and CreateSpace delivers the same availability as what customers around the world are used to. The state of the art print on demand technique allows your book to be sold nearly anywhere, without you having to ensure that the stock is available and sitting on a shelf. Customers and readers around the world will simply employ one of the outlets available to them, whether it is an online order, library or academic institution that they locate within the book, so there is nothing difficult about obtaining your content. 

Since no two books are the same, even if they are in the same genre, it is important to note the differences in the categories and market your book properly. The largest book categories are:

	Fiction

	Nonfiction

	Juvenile

	Business

	Religion 

	Poetry

It is important that your book is defined as belonging to one of these categories, so it is marketed to the people who enjoy these topics and therefore purchased as a result. Your passive income depends on it, so do not overlook the details of genres. 

How to Write Your Book (Print on Demand Book)

Writing your book should be more of a committed approach to creating a desired project than it is about creating passive income. If you are simply rushing to get something on the shelves, you are compromising the integrity of the content, thereby falling short of obtaining an audience who would want to read it. Without the audience, there is no passive income, so take your time and deliver a quality product that you are proud to attach your name to. This is also important because once you have acquired an audience and they enjoy what you write, they will continue to buy additional titles produced by you. Likewise, if the quality is lacking in your initial release, they may very well skip your second (as well as third and fourth) releases. 
Length of Content

Outside of the quality of your content being a premier portion of its success, the length of the book itself will also play a significant role in your sales numbers. For instance, no one is going to want to purchase a book describing how to (insert the topic here) that is less than one hundred pages, unless the reader wants to purchase only the eBook. The reader wants to ensure they are getting the most bang for their buck, and purchasing a book to find out that it is only 35 pages long could be insulting to the reader, and a huge turn off for those who receive it. This means they may provide a scathing review and ruin the chances of further purchases. 

For specific content, whether it is a biographical musing of fictional characters or a romantic novel, the word count should be at least one hundred pages and can go up from there. When addressing a specific problem, 25,000 words is a minimal start, which allows each aspect of the area to be covered in full.

How to Format & Upload Your Book into the CreateSpace System

Once the content has been created, it is important to review it thoroughly to ensure the flow is pleasing and that the information is complete. If you do not choose the editing option from CreateSpace, be sure to have someone else proofread your book in its entirety and allow for constructive criticism to play a role in their feedback. It is important for you as a writer that someone provides an honest approach to reading your book, and by having someone you trust say, “I don’t understand the third chapter” before you publish it, you will save yourself a lot of grief for those who spend money on the book. 

Avoiding negative feedback after publication is important. Good reviews allow potential readers to see that others have enjoyed your book, and recommend it accordingly. This can be obtained by selecting proofreading your book for clarity, grammatical consistency and easy to understand composition. Sometimes another person can catch these issues better than you, as you may be too close to the content to recognize even the smallest things that will disrupt the reader. 

CreateSpace Formatting Guidelines 

Before you format and save your book in its entirety, read through the specific guidelines necessary to upload the book to CreateSpace so you can maximize your publishing time, instead of hindering it. 

First, you are going to need an ISBN, which is an International Standard Book Number. This will allow your book to be sold in extended distribution channels without issue. It is better to start with one at the beginning than it is to go back and add it. Current standards for international sale require a 13-digit ISBN to appear in the book prior to sale. CreateSpace will provide an ISBN for you free of charge, or you can create your own custom version for $10. An international custom ISBN is $99, or an existing one can be used by entering the information accordingly. 

Metadata

Before you can upload your book for formatting purposes, you will have to enter the Metadata that describes your book, including the title, subtitle, author name, volume number, page count, paper color, trim size, description, publication date, and more. Additional information will auto-populate, like the page count, once the file is uploaded fully. Most of this information CANNOT be changed once entered, so pay very close attention to what you enter before hitting submit. 

Interior Layout 

There are a number of items that should be included or omitted from the interior layout of the book. These items include:

	Be sure to embed the fonts, So copy remains intact.

	Do not include crop marks for trimming, They may print.

	CreateSpace will NOT accept any files containing watermarks or PDF creation logos.

	Do not submit encrypted or locked files.

	All images should be at least 300 DPI resolution.

	All interior pages must be submitted as one page per PDF page – not printer spreads.

	Both black & white or full color is acceptable.

	Select margin size based on the length of the book (this will vary).

	No more than two blank pages in succession.

	Apply page numbers.

	Set the page size of your PDF to the selected trim size in width by height in inches. 

Trim sizes are offered between 4” x 6” and 8.5” x 11.69” for black and white interior books, and trim sizes between 4” x 6” and 8.5” x 11” for full-color interior books. The site will provide a list of industry standard trim sizes and custom options as well. If you choose expanded distribution, your trimmed, finished size could be dictated for you. Research in this area before deciding on the final size of your book so you are not limited in your distribution options. Not all areas apply, so choose which channels are the best for you and the size of your book. 

For Black& White Books, Industry Standard Sizes include:

	5” x 8” (12.7 x 20.32 cm) 

	5.06” x 7.81” (12.9 x 19.8 cm) 

	5.25” x 8” (13.335 x 20.32 cm) 

	5.5” x 8.5” (13.97 x 21.59 cm) 

	6” x 9” (15.24 x 22.86 cm) 

	6.14” x 9.21” (15.6 x 23.4 cm)

	6.69” x 9.61” (17 x 24.4 cm) 

	7” x 10” (17.78 x 25.4 cm) 

	7.44” x 9.69” (18.9 x 24.6 cm) 

	7.5” x 9.25” (19.1 x 23.5 cm) 

	8” x 10” (20.32 x 25.4 cm) 

	8.5” x 11” (21.59 x 27.94 cm)

For Full Color Books, Industry Standard Sizes Include:

	5.5” x 8.5” (13.97 x 21.59 cm)

	6” x 9” (15.24 x 22.86 cm) 

	6.14” x 9.21” (15.6 x 23.4 cm)

	7” x 10” (17.78 x 25.4 cm)

	8” x 10” (20.32 x 25.4 cm)

	8.5” x 8.5” (21.59 x 21.59 cm)

	8.5” x 11” (21.59 x 27.94 cm)

Custom Trim Sizes Include:

	8.25” x 6” (20.955 x 15.24 cm)

	8.25” x 8.25” (20.955 x 20.955 cm)

	8.5” x 8.5” (21.59 x 21.59 cm)

Writers are able to choose their own sizes, but the distribution channels may change as a result. It is important to target the proper audiences to achieve success, so make it a point to research your options thoroughly. 

Covers

Each of the same policies noted in the interior section will apply to the cover, with the exception of page numbers. Page numbers do not appear on the front or back covers, inside or out. The cover must be submitted as one continuous image and should include a front cover, back cover, and spine, set up for the proper trim size and page count.

Your cover must be a single PDF, formatted to the trim size of your book, which includes the back cover, spine, and front cover as one image. You can submit your cover on any size page as long as the printable area is:

	Measured exactly to your book’s trim size, spine width, and includes a 0.125” bleed on all sides.

	Centered horizontally & vertically.

CreateSpace offers templates that make it easier for you to quickly create print-ready files in Adobe Photoshop®, Adobe InDesign®, or any software that will allow you to open a .png or PDF file and save a PDF file. These templates contain the proper dimensions, layout, and bleed for the trim size and page count you select. Please use the resources provided to ensure that your cover is perfectly designed and not rejected. 

File Review Process 

Your file will be reviewed by CreateSpace in an attempt to correct any issues automatically. You will personally get to view a completed version of the book on the screen before it goes forward in the process. If you feel that you are lacking in any category, including cover design or editing, use the resources available on the site to increase the value and integrity of the book. It may cost a little more, but it will be worth it in the long run. 

CreateSpace Options & Pricing  

Getting help from CreateSpace in any category is possible, but charges will apply. For instance, you can receive a professionally designed cover starting at $399, which includes a revision so you can send feedback to the designer to ensure you get exactly what you are paying for. More options are available, and pricing can range from the initial $399 to $1199 for an illustrated cover. 

Interior layout help can also be provided, starting with the Supported Interior PDF option that helps ensure every page of your book is formatted properly, and pricing begins at this stage at $149. Additional levels of interior help apply, including a Template Interior option for $199, a Simple Custom Interior for  $349 and a Moderate Custom Interior for $579, finished by a Complete Custom Interior for $679 which can include custom typography, decorative accents, and placement for up to 50 images. 

You can also do it all yourself with the Author’s Express option for $249, and this includes the help of support to ensure everything is properly uploaded. This is a great cost saving option for those who have their files ready to go and require very little help uploading the proper file. You can receive an all in one Custom Standard account that will provide the cover and interior in the two standard categories for a combined price of $948. Of course, Custom Essentials and Custom Advanced options are available for $2257 and $2931, respectively. If you want help with everything, including the marketing, Custom Marketing Pro is available for $5190 and includes professional editing, a custom cover, custom interior, a video book trailer, LCCN assignment, which is the book’s availability in libraries nationwide, and marketing copy essentials as well as an established review. 

Likewise, if you are looking to spend less money and time on formatting the documents for CreateSpace’s needs, it is possible to outsource the project to a freelancer through online resources such as Fiverr, ODesk or Elance. 

In these cases, the cover design should cost $5 to $25, with the interior formatting rates at approximately $10 to $30. In turn, you – the writer – can upload the finished content into CreateSpace for free and begin publishing right away. If you cannot personally upload the files according to their instructions, look for any of the aforementioned freelance sites to hire someone to do it for you. This should cost no more than $10. Be sure to fill out all of the previously requested information first, and simply allow the freelancer to upload the files. This will ensure that you are the one choosing the channels, payment methods, and entering all of the information properly. 

Sales Channels

The distribution of your book will be dictated by the channels that are available in your region, and those you select as a result. Standard distribution includes:

	Amazon.com

	Amazon Europe

	CreateSpace store

	EBook for Kindle

Expanded distribution channels include:
	Bookstores and Online Retailers

	Libraries and Academic Institutions

	CreateSpace Direct

The price is set based on what you choose, and the royalties are determined as a result of that price, the size of the book and its page count. The list price, minus CreateSpace’s share equals your net price. This will vary based on the channel, and your title’s minimum price threshold may change depending on which sales channels you enable. Use the royalty calculator available at CreateSpace to determine the best rate available and how to maximize your passive income. 

Step-by-Step Guide to Uploading Your Book to CreateSpace

To start a new project on CreateSpace, you will be asked to enter the title and the type of book, and this will allow you to choose between guided instructions to move forward, which are recommended for new publishers. You can also choose from expert instructions for those who are on their second or third go around. 

You will supply the Metadata necessary to move forward to the uploading page, including the title and ISBN before accessing the free tools available. You will upload the book in its entirety by attaching the PDF files for both the interior and the cover of the book where indicated in the step by step instructions. You will be able to review your file and proofread your book before moving forward. 

Next, you will choose your distribution channels, name your price, and finish the cover to the final trimmed size you choose (your distribution channels may dictate this size). Finally, you will be asked to write a description of the book, which is what viewers and potential purchasers will see as a preview. You can submit the book to Kindle as well to expand your readership and purchasing audience. 

Finally, it will be time to promote your newly uploaded book for purchase! The following tips will help you get the most from your book’s marketability. 

Profiles

Keep in mind that all types of communication profiles can help spread the word about your book. By simply placing a link to the book, or the title “Author of (book title here)” on your LinkedIn, Facebook, Twitter, Email and Blogger accounts, you will open up a few doors you would not have gone through before. Use every opportunity you can communicate that this book is on the market, but apply the subtlety necessary for success. 

How Do You Receive Payment from CreateSpace?

Payments from CreateSpace are dictated by the price you set for the book, your geographical market and the length and size of the book itself. CreateSpace has a calculator that will help you determine the royalties you will receive in each market based on those categories.

When you set up an account fully with CreateSpace, you will have to provide financial information for direct deposit purposes (where applicable), your full address for check receiving purposes where applicable, and the information necessary to receive tax records as a portion of your revenue reporting.

When are Payments Made?

CreateSpace pays your royalty for a given month's sales at the end of the following month in which they were earned. For example, you will receive your royalty payment at the end of March covering all the sales you made in February. The lag time of approximately 30 days covers any sales revenue collections and payment processing fees, and delivers the net earnings to you. If you do not request direct deposit, payments will be made by check and will incur an $8 handling fee to produce. You must have sold at least $20 in net profit prior to a payment being made. If the total does not reach $20 by the payment date, the amount will rollover until it reaches that minimum.

Section 4: Promotional Methods To Sell More Books

––––––––

Promotional Methods For Amazon Kindle (eBooks)

Even though this is a guide to generating a passive income, the initial time investment is going to exist and be plentiful for those who want to hit successful sales numbers. There are a number of ways you can promote your eBook to maximize its value and attract an audience. The first way is by taking advantage of the KDP Select Program.

KDP Select Program

The KDP Select Program is an optional method of enrollment that requires you to list your eBook solely as a Kindle sell. This means you cannot sell the eBook on your website, blog or otherwise, as it will be licensed and available solely on the KDP Select Program as long as you are enrolled. 

With this enrollment, you can sell the eBook on KDP just as you would have already without interruption. However, the additional clause exists that the eBook will also be eligible for Amazon Prime members for free borrowing. The good news is that there is over $1 million in the KDP Select Fund, and when someone borrows your eBook as a part of their membership perks, you will receive a portion of that fund based on how frequently your eBook is borrowed. 

This enrollment can provide the following benefits:

	Earning High Royalties

	Maximizing Sales Potential

	Increasing Your Audience

In order to enroll your eBook into the KDP Select Program, the following must be true:

	You own exclusive rights to your eBook.

	You are not selling your eBook elsewhere while in the program.

	You agree to the lending library approach.

In addition to widening your audience, KDP Select provides promotional tools that allow your eBook to be included in Kindle Countdown Deals, which is a limited time promotional discount offered by the site, and Free Book Promotion, which allows readers worldwide to download your eBook for free. 

Often times writers worry about giving their work away for free, and honestly, this should not even cross your mind. The more people who read your eBook the more people who are going to tell others about it, and that is how you widen your audience.

Use the Tools You Have

Marketing your eBook is easier than ever thanks to social media outlets, blogs and electronic communications that are already available to you. Even if you are enrolled in the KDP Select program and cannot sell your eBook directly from your blog, you can provide a link to Amazon that delivers the same point of purchase required by their terms and conditions. 

Here are a few ways to get your eBook in front of a larger audience, using the tools at your disposal. 

Social Media Outlets

If you already have a Facebook, Twitter, Tumblr, Flickr or Pinterest account, use them to promote a link to your eBook. If you do not, create an account for each popular medium and use it to market your eBook.

You do not have to write a long entry about why you wrote a book or who it applies to. All you have to do is say, “My eBook is now available on Amazon, download it today! (Insert link here)” 

Create a Blog

If you run a blog about parenting and have an eBook on the same topic, you already have a prime outlet for reaching an audience that has probably been following you for some time. Promote your eBook on the site and let the buyers directly to the KDP link. If you do not have a blog, consider starting one to help spread your knowledge and boost your audience. 

Email Blasts

Chances are that you have a lot of email contacts who would love to hear what you are up to. These people may not follow you on social media, and you may have lost common contact with some of them. These people can still provide amazing marketing outlets for your newly written work. 

Compose an email – again, not one that is too long that will make them want to delete it before getting to the subject of your actual eBook – but one that is professional, succinct and open. 

“I hope this email finds all of you well. I thought you might be interested in the fact that I have completed an eBook, (insert title here), and that it is now available on Amazon. Click here (insert link to the eBook) to preview the content, or pass this email along to someone who (reference content here).” 

Keep it short and professional. Despite your best friend may also be on the email blast, your past coworkers may be too. The most important point you can draw from this is to BCC EVERYONE ON YOUR LIST. Do not list anyone’s name for another person to see. Simply compose an email to yourself and BCC everyone else that you want to receive it.

Promotional Methods For CreateSpace (Print on Demand Books)

Promoting your book is going to be a large part of its success. In addition to creating excellent content, the promotional side is what is going to lead to sales and expand your passive income. Once the marketing and promotional wheels are in motion, you can keep up with the action by interacting with your readers using some of the following resources. 
Social Media
It cannot be emphasized enough that social media is an absolutely pertinent part of the success of writers. Like it, love it or hate it, social media is a platform that provides access to millions of people across the world. So, imagine if one person who has 16,000 followers on Twitter bought your book and loved it enough to tweet the title to others! The platform is huge and partaking in it is a necessary evil. 

One of the largest parts of social media is that others can comment and connect over the interface, which means not everything you see will be friendly or positive. However, you have the option to respond personally and help the reader feel better about the content. Sometimes all people want is validation, and in doing so, they will say something negative in a public forum to receive the attention they should never get. When this happens, it is your responsibility as the author to respond responsibly no matter what is said. Keep the tone positive and upbeat, never antagonizing the negative responses. In some cases, it is easy to make things right by supplying a refund or sending another copy of the book (in cases of damage, etc.). This will keep you in the good graces of the giant hand called the internet. 

Facebook, Twitter and Otherwise

Using your personal platforms to promote your book is a great way to reach people you already know. In fact, if one person shares your status, he or she is opening up an entirely new audience on your behalf. Careful, however, not to overdo it. Your friends and family do not want to see the link to your book as your only status update going forward. Do not inundate your audience, or beat them over the head with your material. 

Blogging

If you have a blog and are a writer, you should create an entry describing the book’s release and what it means to you. Again, do not beat your audience up with links to purchase or exceedingly lengthy emails about how to buy it. Blogs are a great place to explain the process you went through, even if you begin with how you got started with the book’s content or how long it took you to make it all happen. Do not forget to mention that it was completely worth it and how excited you are about its release. Stay away from negative posts regarding how tiring or overwhelming the experience was. Bringing your audience down is no way to get them to spend money on a book that you deemed a pain in your side to write. 

Email

Chances are that you have a ton of email contacts stored away from years and years of communications, so use them to your advantage. Once you have released your book, create a BCC email list, using yourself as the initial recipient, to everyone in your contacts, with a well-crafted message regarding the book’s release. Be sure to initiate the email with a sentence regarding that some of the people on the list have not been seen or communicated with in a while, but that you are so excited about the release that you wanted to tell the world. Please only send this email once. You can include a note that has access to your social media sites or blog that allows those who are interested in the book’s success to follow you elsewhere.

Review Websites

Use review websites for your benefit, and ask your readers to submit an actual review of the book when it is completed. In this day and age, most people supply reviews, which is why it is important to provide excellent content so positive reviews result. Individuals like providing feedback, and since there isn’t any regulation, they can say whatever they want about your book. Try creating fan pages that bring the audience together and allow them to discuss what they loved about the book. This helps police the forum, as fans can discuss areas where others might be confused, so the resulting feedback is positive. 

Section 5: Creating Your Own Success Toward 1000 Copies

––––––––

As previously mentioned, the initial investment into creating an eBook & Print on Demand Book is definitely going to be your time. First, you have to write the book, then upload it and promote it to receive an initial interest. In the end, you cannot rest on your laurels, especially if the eBook is not selling. In some cases, it may take a follow-up book to produce interest in the first one, so do not give up on a single book. Once you have created an interest and a following, consumers will look forward to your next production. 

Also, when you are pricing your eBook, Amazon will provide you with guidelines to follow. Keep in mind, those guidelines exist for a reason and are designed to help dictate your success. Overpricing your eBook is a terrible idea, so be sure to look at others in your category to see what is working before you try to oversell your writing. Since eBooks can get as low as. 99¢, consumers are conscious of their spending on these materials. Pricing yours too high can be the difference in creating a sale and losing one. 

Finally, and this cannot be said enough, no matter how many eBooks you produce, be sure that each maintains a standard level of quality. Should you create the perfect initial eBook and follow it up with another just to initiate more sales with poor material, you are creating a disservice simply to gain revenue. Do not follow that path. 

The goal is to expand your audience so that they buy everything you produce. If you have 200 people that are committed to your writing, focus on placing them so that they will tell others to download your material. Even better, if you have 2000 people who purchased everything you own, keep them! 

It takes a single slip of quality to turn readers off, and for them to tell their friends whom they may have recommended download your first book or first few books, not to bother with the next edition. 

When your eBook is available on an electronic platform, it gives users the ability to review your content for others to see without your control. This means that the minute you produce something of lesser quality, someone is going to tell the world – in the exact same place your eBook is listed for sale. Keep this in mind when you produce your material so you are able to provide quality content that receives good reviews. 

Keep in mind, however, that you cannot please all people all of the time. While one person may love it and provide rave reviews, another may find it simply mediocre and tell the world such. It is okay to have mixed reviews as this is the nature of the beast. It is important, however, to take those reviews into account when you are writing your next eBook. There will be times that you are compelled to take these reviews personally, but do not do that. Get to the root of the content, and work hard to ensure that you are providing a quality product. 

In the end, have fun with your new passive income opportunity! You are the only one who can benefit from taking the leap as an author, so enjoy what you are doing and spread your professionalism to the masses! You will be glad you did the first time your eBook sells. Keep up the pace and provide the initial time investment required to reach success. You will be amazed at the feedback you receive, and the popularity you invoke. Just be sure to keep it all in perspective and enjoy the process.

Summary & Conclusion

The method for receiving the largest amount of passive income through Amazon Kindle & CreateSpace is to sell more books! Although it may sound easier said than done, there are a few tips to help you get there. 

Create a Hardcover Book

Sure, soft cover books are easier to carry around and enjoy at the beach, but a sturdy hardcover book has staying power, and believe it or not, they are a preference for some readers. If your book is not offered in this format, you may be passed by for another title. 

Create an Audiobook Version

Much like the hardcover has its audience, so does the audiobook! Travelers everywhere can appreciate the awesomeness of having a quality book read to them while driving. Even if the person is in a form of public transportation like a train or bus and can read a book, sometimes the motion of a vehicle can cause sickness while reading. These folks enjoy a good audiobook and you should not discount their power in numbers. 

More Ways to Make Money with eBooks & Printed Media

The following outlets do not apply to KDP Select members, as Amazon will have the exclusive selling rights to your content as long as you are enrolled. However, if you are simply selling your eBook on KDP, you can upload it elsewhere for sale. Check out the following outlets that are similar to see what makes a good fit for your material:

	SmashWords.com

	PubIt.com

	Lulu.com

	Ebooks.com

	Biblio.com

	Omnilit.com

	Barnes & Noble eBook Store

	Sony Reader Store

	eHarlequin eBook Store

	Taylor & Francis eBook Store

	Cambridge eBook Store

	BooksOnBoard

	Random House eBooks

Do not over analyze the value of placing your eBook on your own website for sale. If you have not enrolled in the KDP Select Program, you can sell your eBook anywhere else you please. If you already have a significant following on your website, start your sales there. You can download a “Buy Now” button from the PayPal website, and add it to your site to help ease payment. If you do not have a PayPal account, it would be smart to create one for this purpose. 

Advantage of Combination Print-on-Demand Books & eBooks

Once you have written a book, the print format is so satisfyingly delightful to see in person. There it is... final. Your name, on the front of the book you worked so hard to publish. As people purchase the book, your satisfaction and confidence as a writer grows immensely, and it should! You have published a book! It is incredibly exciting, and should be touted for the world to see. Keep in mind, however, that a lot of people read their books electronically or through eBooks, so although it is easy to only want to see your name in print, it is possible that you could be losing sales by not providing an electronic version. 

With CreateSpace, you will receive the option to promote your book as an eBook, making it available for Amazon to sell and readable on their Kindle e-Reader and Fire brand tablets. It is important to note that even people who own Apple iPads have the Kindle App, so you are expanding your sales channel to an entirely different audience by including an eBook option. You will receive royalties and payments just as you will for the print option, so take advantage of the extra passive income this popular format provides. 

Becoming a best seller may seem like a stretch when you begin down the path of publishing your first book. Keep in mind that even Stephen King was rejected by over three dozen publishing houses before he received his first yes! Like him, your first book is your first start, and you already have a leg up because you are publishing it yourself – so no one is telling you no!

Consider creating a series, a la JK Rowling, that will allow your readers to come back wanting more each time you have a release. The idea is to create a dedicated fan base so that your audience is anticipating your next move, and the sales numbers will reflect that popularity. 

Keep in mind, unlike Ms. Rowling, you do not necessarily have to create a fictional series, but can create how-to books or instructional manuals on any topic you are well-versed in. The goal is to create excellent, useful or exciting content that will keep your readers coming back for more!

Outside of the cash that accompanies being a published author, and the success and confidence you feel as a result, the additional benefit could be the most rewarding of all: Inspiring others through your writing. 

Depending on the subject matter and the passion behind your tone, others can become inspired to follow their dreams and create their own passions. Sometimes readers simply need a push or a progressively positive word to discover that they, too, are ready to move forward with something they love – whether it is volunteering at a community center, continuing their education or reconnecting with long lost friends or family members. Readers who find inspiration in your book will usually reach out and say, “Thank you for your book. It helped me (fill in the blank here).” When you hear those words in person, or receive them in a message or email, that reward provides the type of wealth that cannot be measured in dollars. 

With that said, writing is not the easiest approach to creating revenue. It takes dedication, commitment and a passionate approach that backs every word you type. It takes courage to apply your name to something the world can see, and confidence that you are doing it the right way to help others enjoy their reading time. 

Should you become discouraged by the process at any time, or even obtain a frustrating bit of writer’s block, do not give up. The final product is going to change your life the moment you publish your work, and it will be worth every second of the blood, sweat, tears and vulnerability that you put into it. Stick with it, and take a break when you become overwhelmed. Look for inspiration in the other writer’s works, or simply take a walk to clear your head. You can not only do this, you can succeed brilliantly in doing it!

Thank You

Before you go, I’d like to say “thank you” for purchasing my book. I know you could have picked from many of books on this topic. But you took a chance with my book.

So I want to ‘thank you’ for downloading this book and if this book turns out to make a difference, inspiration or successful in your lives, they’ll be forever grateful to you, as will I

*If* you liked what you’ve read then I need your help! Please take a moment to leave a review for this book.

This feedback will help me continue to share my experiences in online business, blogging stuffs, self-publishing and how I make a living with online. And if you love it, then please let me know.

One Last Thing... 

When you turn the page, this will give you the opportunity to rate this book and share your thoughts on Facebook and Twitter. 

If you believe the book is worth sharing, please would you take a few seconds to let your friends know about it? If it turns out to make a difference in their lives, they’ll be forever grateful to you, as will I.

Best wishes for your success, 

Rawee M.
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