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Introduction

Writing a book makes you an expert in the field. At the very least, when you hand someone a book you wrote, it’s more impressive than handing a business card. - James Altucher

Something most people don’t know is that the famous book Fifty Shades of Grey by E.L. James was self-published. The book was originally intended to be fan fiction based on the Twilight series. In 2011, though the book was flagged for explicit content, that’s when she decided to self-publish her book with the help of an online publisher. The book then became a global sensation and was later turned into the award-winning movie trilogy. The rest is history.

It has now been ten years since the launch of Fifty Shades of Grey and the world of self-publishing has seen significant growth since then. The launch of eBooks saw its biggest year in 2007 with the launch of both iBooks and Kindle Direct Publishing (KDP). The print-on-demand services were actually launched back in 1996 by Ingram Content Group. The launch of audiobooks[1] happened in 2011 which allowed authors and narrators to split income and costs.

According to the Alliance of Independent Authors, one study found that “ self-publishing in the US had grown by 287 percent to 235,625 books between 2006 and 2012. Ebooks made up 37 percent of that total with 87,201 released in 2021, and were the fastest growing sector, up 129 percent since 2010, with print growing 33 percent in the same period” (Team, 2022).

If you are wondering whether self-publishing is profitable, then you should consider the following. E.L. James has netted $95 million with $5 million of that coming from movie rights.

I would like to share some statistics with you about self-published books and sales made by authors.

●     Thirty to thirty-four percent of all e-books sold are self-published.

●     Three-hundred million self-published books are sold each year.

●     Self-published books worth $1.25 billion are sold each year.

●     Amazon pays out $250 million in royalties each year.

●     Only 1% of audiobooks on Audible are self-published

●     Sixty-seven percent of top-rated, self-published books are written by women compared to just 39% of books that are traditionally published.

●     The global publishing market is expected to grow at a 1% compound annual growth rate (CAGR) per year, whereas the self-publishing market is expected to grow at 17%.

●     The number of self-published books has increased by 264% in the last five years. (Rizzo, 2022)

As a future self-published author you might be worried about the following:

●     You might not know where to start on your journey, you might also feel overwhelmed by the plethora of advice and you might not know what advice you should follow and which ones are just hoping to prey on your hopes of building your business.

●     You might not be happy with your current work situation, or you might want to change your situation.

●     You might be struggling financially and see no potential for future growth. You might also be wondering if you have enough money to start your self-publishing business.

●     You might have dreamt of becoming a self-published author for some time but you are not sure if you would be able to earn a significant income to sustain your current lifestyle.

●     You have been wanting to become more acknowledged and considered a person of interest by publishing your own book.

With all of that said, I would like to provide you with a step-by-step guide to help you become a successful self-published author. If you follow the steps you will find it easier than you thought. The information contained throughout this book has been verified so I can provide you with the most valuable information available today. By the time you reach the end of this book, you should feel more comfortable with your decision to become a self-published author and how to get started.

About the Author

Cashius Lu is an entrepreneur and the author of Money Snacks and Money Hosts. His work is dedicated to helping readers start their own businesses in a variety of fields, securing a route to achieving passive income streams they can rely on for years to come. Cashius Lu has started many successful businesses, favoring those that can be started as a side hustle and then scaled up to become passive income. His businesses operate in various industries, including car-sharing services, independent publishing, online retail, house-sharing services, and vending machines.

Motivation

Despite his success, Cashius is familiar with beginner business owners’ struggles. He was once new to the game himself and is all too aware of the number of potential entrepreneurs discouraged by not knowing how to get started. He’s passionate about removing the barriers to entry and helping people find their feet as they launch their careers as successful entrepreneurs.

Business is Cashius’ passion, and he often has to remind himself to use his free time for other things. When he’s not managing his business and following new ventures, he enjoys cooking, reading, and hiking.


Chapter 1: The Self-Publishing Industry

Key Takeaway: The self-publishing industry has been constantly growing over the past decades and will get even bigger in the near future. Those who know what it takes can make great profits in the industry.

Did you know: Self-published books make up between 30% and 34% of the total market? There have been over 300 million book sales from self-published authors each year. The worth of self-published books is approximately $1.25 billion. Over $250 million has been paid out by Amazon to self-published authors. The compounded annual growth rate of traditionally published books is expected to be around 1% per year, whereas the self-publishing market is expected to grow by 17%. Over the past five years, the increase in self-published books has seen an average of 264% (Rizzo, 2022).

Platforms that promote self-publishing often pay out 70% of each book sale to authors with fantasy writers receiving around 40% and 60%. Keep in mind that self-published authors have to contribute their own funds to promote and publish their novels. Statistics have shown that around 1,000 self-published authors have received around $100,000 during 2021 from publishing on Amazon. Around 1,200 traditionally published authors earn approximately $25,000 a year whereas 1,600 self-published authors also earn approximately $25,000 a year (Rizzo, 2022).

Self-Publishing: What Is it?

Self-publishing is when an author performs all of the following tasks on their own without the aid of a publishing house or publisher:

●     printing

●     editing

●     proofreading

●     formatting

●     cover design

●     marketing

Self-Publishing: Why Is It So Popular Right Now?

Self-Publishing: A Whole New World

Since experiencing the Covid-19 lockdown and being asked to stay home more, many individuals have started looking for additional ways to earn an additional income to support their families. This is where self-publishing has become so popular. More and more fiction books, poetry books, graphic novels, self-help books, how-to instructional books, biographies, and various other non-fiction books are making their debut. Becoming a self-published author has received the title of an “authorpreneur”.

The industry around self-published books has continued to flourish over the past few years despite the stigma that suggested self-published books would be low quality and less desirable to readers. 

The Pros and Cons of Self-Publishing

The various forms of publishing have their own upsides and downsides, and knowing these can help you determine which one would work better for you. But in this chapter, I will only be discussing the pros and cons of self-publishing.

Four Benefits of Self-Publishing

Self-publishing can offer you maximum control over your creativity and it provides you with a bigger share of profits no matter what genre you decide to write about. Below are the biggest advantages of using self-publishing once you finish writing your book:

●     Control over your creativity: With self-publishing, every decision you make is completely up to you and no one will be telling you otherwise. Traditional publishers will often deliver their opinion about everything from the content of your book, your book cover design, and in most cases even the title of your book. You have the option to employ a cover designer of your choice without someone telling you that it is not right and you can even format your book yourself. Self-publishing also gives you the option to publish your book under a pen name instead of being restricted to using your real name.

●     Higher profits: With traditional publishing companies you will often receive between 7% and 25% whereas self-publishing offers you profits of around 70%. This means that the amount of profit you make is three times more than using a traditional publisher.

●     Waiting time is less: When using a self-publishing platform you can see your finished product online within six hours, with print-on-demand options being available within 24 hours. Traditional publishing houses may require you to be patient as they have various steps to follow before being able to publish your hard work.

●     The opportunity to grow your visibility: With self-publishing, you are able to build a significant fanbase and create a list of email contacts as well as build a network of publishers who might be interested in working with you. Publishers may be more interested in working with you once they see that your book is selling through self-publishing platforms. This will increase your credibility as an author and will broaden your perspective income even further.

Four Downsides of Self-Publishing

There are a lot more pros related to self-publishing but I think you should be aware of the cons related to self-publishing as well:

●     Visibility may be limited: Traditional publishing houses offer you the opportunity to become more visible to the public. The resources they provide you with increase your chances of being nominated for literary prizes and potentially becoming a bestseller. Unfortunately, self-publishing takes these off the table.

●     Costs may be higher: Marketing costs, printing, editing, and designs are often paid for by traditional publishing houses. Self-publishing makes these costs the responsibility of the author. Self-publishing also doesn't offer advances to authors.

●     The support system is limited: Traditional publishers have an arsenal of staff who will help to support you with your book publishing from start to finish. With self-publishing, this is not the case, with all of the work mentioned above becoming the responsibility of the author or individuals they decide to hire. A publishing house offers the assistance of proofreaders, publicists, and proofreading services to ensure your book is 100% perfect before going into publication.

●     Print distribution becomes more difficult: Publishing houses sell books to bookstores to increase sales, and various bookstores often have deals with certain publishers. This means that it may become difficult for you to get your book sold at these bookstores as a self-published author.

How Much Money Can You Make With Self-Publishing

Self-Publish a Book

The income that you can receive from self-publishing your book can range from a few dollars up to millions, depending on your niche and your marketing strategy. But the reality is even if you only make $1 you are technically making money from your self-publishing journey. If you are looking to earn a steady stream of income from self-publishing the answer does become a little more complicated, this is why I would like to elaborate a bit more in the following sections.

Royalties From Book Sales

The income that you receive from the sales of your self-published book is the most obvious way in which you can receive an income from your hard work. This can be in the form of royalties (payment received from the self-publishing platform you use) or revenues (printing, distributing, and selling your book by yourself).

Most authors can receive up to 35% of their printed books and around 70% from ebook sales, these percentages depend on the platform that you are utilizing. The reality behind Amazon is that book prices can range from $0.99 to $25 which means that you may be earning from a couple of cents up to a couple of dollars per book sale depending on what the platform offers. This often means that you would need to sell quite a few copies of your book to start earning a steady stream of income.

Another thing to keep in mind is that your book may experience above-average sales once launched but may see a decrease or halt in sales over time. Even though your book is available on Amazon, it may not mean that it will sell because it will be experiencing a significant amount of competition.

You may however still be able to receive royalties from your manuscript from it just being on sale on Amazon. This is often referred to as your backlist. This means that you can receive a significant amount of income from your book for the foreseeable future.

Becoming Your Publisher

When choosing to become a self-published author, you may decide to eliminate from consideration platforms such as Amazon, and although you might be able to generate 100% of the sales, keep in mind that all the costs will need to be paid by you. These costs include printing, shipping, storage, distribution, and costs related to the business. You will also be responsible for paying and collecting income taxes from your business, including sales taxes and other business expenses.

Fulfilling or Unfulfilling?

When using platforms like Amazon, you are liable for fulfillment costs that need to be paid for the listing of your book, warehousing, selling, and shipping of your book. This may cause you to lose money or decrease your income because of the additional expenses. On the other hand, when you decide to take the DIY route, you can make a significant amount of money but you would need to build a significant following (potential customer base) before releasing your book. You should also continue to maintain your visibility to your readers and ensure they know you are still around. You should however have strong marketing skills to attempt this route otherwise you might just lose more money than you are making.

Myths About Ebooks

Although you might be thinking that you can sell your book on your website and then send your ebook in PDF file to customers to save on printing costs, this may not be the best solution. The risk related to this is that your customers can share your work with friends once you send it in electronic form. This may not be as big of an issue if your book is simply promotional, but when it’s a fully written manuscript it can be detrimental to your profits. There are services available to help you protect your work, but they often charge a commission to make use of them. For this reason, it may be a better option to make use of Kindle when attempting to sell your ebook as readers have limitations related to sharing and downloading ebooks.

The Reality Behind DIY

Going the DIY route may be a high-risk venture and understanding the risks, costs, and profits beforehand is important before attempting to do it yourself. Keep in mind that profits received from self-publishing should be reported to tax as both income and sales tax. You would need to consult with your accountant or tax consultant regarding how you should report your tax returns.

What’s Your Book’s ROI?

You may have paid out money towards the editing, proofreading, and graphic design of your book, to name a few potential expenses, before publishing it. These funds come out of your pocket and are not donated to you so you would need to establish how much you would need to make to recover these expenses. This would be your break-even point. But only reaching a break-even point will still mean that you have a zero return on investment.

Let’s say you would need to sell 500 copies to break even, in the self-publishing world this may take a long time. This is why you would need to make use of low-cost platforms as far as possible to ensure your return is worth it. You may also consider increasing your sales price to increase your return on investment, but this price should still be reasonable to prevent your book from not selling at all.

Generating Sales From Self-Publishing

If you own a business in consulting, coaching, or any other small business then you might be able to generate greater profits from your book sales. Income received from books related to your business is often referred to as “back of the room” (BOR) sales. This is because these books are sold after an individual completes their talk. These sales often have three income opportunities: fees gained from speaking, receiving an income from book sales, and generating leads related to your business products and services. Another benefit is readers can create a sense of credibility as being an expert in their field.

Updating, Repurposing, and Repackaging

Self-published books can be updated into second editions or reworked to serve as workbooks, quote books, or ebook editions. This allows you to introduce a “new” product to your readers as well as attract new readers. This means that you can extend the lifespan of your book or product and you can generate an income well into the future.

	Fact Box:
Throughout this chapter I have addressed the following points:
●     What self-publishing is and how it has become profitable
●     The pros and cons related to self-publishing
●     How much income you can make with self-publishing
●     Different types of income you can generate
●     How to calculate your Return on Investment (ROI)
●     How to resell a published book



Success Story

Self-publishing has turned the life of a lawyer around for the best. She published her first novel in 2015 on Amazon Kindle and she has sold around 4.5 million copies since then. She has become a bestseller on Amazon Kindle and has now moved to paperback printing to supply retailers in the United Kingdom. Her book is a crime fiction novel with a bright landscape as the cover page, which seemed a bit unusual but still produced significant sales. She has decided to incorporate two genres into her books, which was advised against but it still turned out great.

She likes the opportunity to be creative and make decisions related to her business by herself. She has also continued to write two more novels in the series which also turned into a huge success and earned her an even greater income stream. She has chosen to keep her marketing strategy simple and limit the descriptions of her books to entice readers to click the buy button. She has also obtained a significant mailing list that she uses to promote her books to her readers. Another thing she has learned is not to bother readers with spam emails, but instead, only send emails when she has news about upcoming releases.

This self-published author makes a point of giving her readers a little information about herself so readers can learn more about the voice behind the characters. She has been approached by various publishers, but she has not been tempted to move away from self-publishing. She prefers being able to work as a full-time author and earn a sustainable income from her book sales. She goes on to say that self-publishing has been liberating and life-changing and she will never turn back.

Segue: In the next chapter you will learn all about the importance of researching the right keywords and choosing an interesting topic before planning your book.


Chapter 2: Keyword Research and Finding Your Book Topic

Key Takeaway: To identify a book topic that excites readers and write a profitable book, it is crucial to do thorough keyword research right at the start of your writing process.

Researching the most popular keywords before publishing your first book is possibly the most important step you can take. When using the right keywords, you can increase your chances of success and how quickly your book will sell. There are a few popular keywords that successful Amazon KDP publishers use to optimize their sales, these include the following:

●     Mouse - 2,623,008

●     Gifts - 2,624,528

●     Summer - 2,623,423

●     Unicorns - 2,623,214

●     Dog - 2,622,608

●     Babies - 2,621,138

●     Kids - 2,620,967

●     Beach - 2,581,690

●     Women’s - 2,579,365

●     Easter - 2,579,200

●     Showers: 2,577,586

●     Men’s - 2,576,991 (admin, 2022)

Finding The Most Profitable Niches

Finding the right niche when you are in the process of publishing your first book will mean the difference between success and going to the bottom of the list. Picking the right niche will give you a better chance of being seen by your targeted audience. You can start by taking a look at what readers are interested in and which niches they are more likely to read so you can get a better understanding of what niche you should be writing about.

It may not be advisable to take on a niche that you consider to be untapped because there is probably a good reason why it is untapped and why it will likely stay that way in the future. Writing a book, having it edited, and then published takes a significant amount of your time and often a significant amount of money, so having it all go to waste because of choosing the wrong niche could be discouraging to any new or established writer. That is why you should choose a category that readers are interested in so you can have a better chance of having your book sold.

The right niche could mean more profit over the long term so you should use a strategy that will help you determine what you should write about.

Look at What Your Audience Is Reading

One of the best ways to determine what you should be writing about is by looking at the best-selling books on Amazon. This will help you establish what your audience is interested in reading and what they will pay for when looking for something new to read.

Amazon makes it easy for you to establish the best sellers because they update their best sellers list every hour for every category and sub-category. You are also able to see which categories stand out the most to readers and what they are willing to pay for. With Amazon, you can sort the best-selling books by their format, for example, printed books, kindle books, and audiobooks. As well as the most sold, most read, and the top picks from editors to narrow down your list. When applying your filters, it’s best to look at the most sold as well as the format of the books to determine which niche is best for you and is most relevant to how you are planning to have your book published.

Another tip is to stay as up-to-date as possible. This means that you would need to update this list as regularly as possible because it will change quite a few times. The reason why you should stay as up-to-date as possible is that readers' interests change and books that may have been popular last year won’t be as popular today. When you start writing your book you would need to write about what people want to read now, not what they wanted to read about a year ago.

Write About Something You Are Passionate About

Writing about something you love and have knowledge about is just as important as picking the right niche. I won’t help if you write about cars, but in fact, you know nothing about cars. Writing about the things that you are knowledgeable about will bring new life to the book you are writing and it will increase interest from readers.

Another thing to consider is writing about something you actually care about. This is because writing about something that does not could be frustrating and tedious. You might end up with a bald spot before your book is finished because you will be pulling it out piece by piece as you are writing.

Publishing a book about a topic that truly interests you and what is rated as a popular niche will more than likely increase your chances of releasing a best-selling novel. You might be able to research the topic you would want to write about if you don’t possess any knowledge about it, but you should still be interested in the content.

When you have personal experience in a particular niche you can add a personal touch to the book you are writing and this could intrigue readers even more. You can accomplish this by adding information that has not been covered by other authors.

Another avenue that you might want to consider when you are passionate about a niche but don’t possess the necessary knowledge about it is hiring a ghostwriter to help you put your book together. Ghostwriters will help you deliver a well-researched and put-together book that you can be proud to publish.

The Top Five Most Profitable Niches

Evergreen niches are often highly profitable and they are possibly the best choice when you are looking to start writing your first book. There are a few options to choose from within these niches and I will be giving you some more information on them below:

Health and Fitness: The health industry has seen an enormous increase over the past few years with many individuals looking to get in shape or change their lifestyles. This could be done through diets, exercise, or an all-around approach. Books that help people get in shape or stay fit will help to encourage sales because the niche is popular amongst various individuals.

Relationships: Relationships are a common struggle for various individuals and many people are looking for valuable advice to improve their relationships. This is one of the niches that many already have knowledge or experience in and this could help you to write a more informative book.

Entrepreneurship: More and more individuals are looking to start their own ventures but this could be a terrifying experience if they don’t have the knowledge to accomplish it. Having the knowledge and experience from others could be the motivation they need to make their dreams a reality and you can provide them with it. Books about starting and managing a business have become a popular niche because it shows readers how they can build their business.

Personal Finance: With more individuals struggling to manage their finances, this has become one of the most popular niches amongst various readers. Writing a book that will help your audience create a budget and start their savings journey will significantly increase your sales, especially when you provide them with information that they are not getting from other books in the same category.

Self-Help: Self-help books have increased in popularity over the past few years with many individuals looking for ways to improve themselves through valuable information. Self-help books have various smaller categories related to them and these can include anything from overcoming an addiction to loving yourself. Various self-help books target different areas of a person's life with some of them providing a full-body approach and others concentrating more on a specific area.

Self-help books should be written to improve readers' lives and provide them with helpful information. Sharing what you have learned throughout your life with your readers can have a very positive impact on the books you publish while remaining under a top-selling niche.

How to Stand Out

Top-selling niches might mean a lot of competition but it could still be very profitable. It may be a little difficult, but you would need to find a way to stand out from the crowd. You should make your book unique and attractive to readers no matter how many other books there are in the same market.

The first step to making sure your book stands out is researching your competition and seeing what you should do to increase your visibility. You can use the information you gathered and improve on their successes and eliminate their failures to ensure that you write a best-selling book.

The next thing you would want to do is read up on the reviews left by readers. This will help you to establish where your competitors have dropped the ball and where you can pick up the slack and improve your book. You should also check out books that garner five-star reviews to determine what readers enjoyed reading and include that in your book in a unique way. Always checking for ways in which you can do better will help your book succeed.

How Keywords Can Help With an Author’s Discoverability

Keywords are essential to increasing the visibility of your book, this is because readers will often search for books that have a relation to the topic they are looking to learn about. If you are not effectively using keywords then it may become difficult for readers to find your book and for you to rank high on internet searches. You can use keywords in your Amazon descriptions, on your website or blog, or even in the ads you place about your book to increase the likelihood that you would be found.

How to Create Good Book Metadata

With some time investment, you can create a good marketing tool that will help you sell your book more effectively. Metadata can be set and forgotten about until you need to update the information again. Making a list of keywords or phrases that are relevant and targeted to your audience will help you create a keyword-rich bio and book description that will increase the likelihood of search engines directing readers in your direction and making them aware of your book. Some of the metadata that you would need to create are:

●     phrases and keywords relevant to your book

●     book descriptions that use these keywords

●     author bios that use these keywords

Once you have established this data you can use it to spread the word of your book throughout the following areas:

●     your ISBN

●     your IngramSpark will spread to retailers

●     online retailers whom you are selling to

●     your website page and book pages

●     your Amazon Author Page

●     your profile on Goodreads

●     your social media pages

●     online interviews, blog posts, and appearances

When you realize how many platforms your metadata will be shared with, you will realize how much time you have saved. You should keep this information close by and update it as and when you need to. You can review it every few months to ensure that the information is still popular.

Creating Good Keywords and Phrases

You would need to take some time to think about the words or phrases that your readers may use when looking for your book. You should also eliminate anything that may not seem important or is considered to be generic words. Test your keywords by entering them on Amazon and seeing whether books similar to yours are popping up, if not try your next keyword or phrase. You may want to consider using a website like Google Keyword planner to help you find other keywords that will describe your book. You should try and keep repeated keywords to a minimum of three throughout your bio and book description to reduce repetition. Work on your list until you have at least between 10 and 20 words or phrases that you can use when promoting your book.

You can create your metadata by entering the most important phrases and keywords first and then listing them in order of less importance at the bottom.

Your Book Description and Author Bio

Your book description should be keyword-rich and concise, it should also be informative for your readers as well as search engines. You would need your conversion rate to be as high as possible. This means that when buyers discover your book, they should be intrigued to purchase it and not just exit your page. On the other hand, your author bio should be just as concise and keyword-rich as your book description so you can attract readers.




How to Pick The Best Keywords to Sell Your Book on Amazon and KDP

Self-publishing is not just about writing a book, creating a cover, and publishing your manuscript, it takes some research to understand what you need to make your book a success. Amazon KDP can be used like a search engine by searching for keywords and having Amazon show you the most relevant books for the keyword you entered. The more your book shows up on searches using certain keywords, the more exposure you will get and the better your chances of selling your book.

Amazon provides you with an opportunity to list seven popular keywords related to your books to increase your metadata. This metadata will give Amazon an idea of what your book is about and how it should be displayed. You can also add search terms in your book description or title to increase your visibility even more.

Amazon Book Keywords

These are words entered into the search bar by readers to find books that they are looking for. These could include a single word, long tail keywords consisting of two or more words, or a phrase that describes what they are looking for.

Keywords help Amazon to index your book which helps them to bring up your book title in relevant searches. Amazon aims to always improve on customer experience and this is why they have subcategories listed in a sidebar which makes it even easier for readers to find the best book concerning their search. When you add keywords relevant to your book you have a higher likelihood of appearing in the sidebar.

How You Should Use Keywords in KDP?

The first thing you should consider is adding keywords in either the subtitle or title of your book. This will help you rank even higher and potentially make more sales. Keep in mind that if this does not feel right then you should leave it out. Amazon will provide you with 4,nm000 characters that you can use to describe your book. This will give you enough space to use relevant keywords and write a description that will attract readers.

Even with this in mind, you should never overstuff keywords into your book description, this is because you would still want it to be well written while giving your readers a little sample of what your book is about. You are also able to enter seven keywords under the keyword section on Amazon KDP. These keyword boxes have a limit of 50 characters which gives you enough space to add keywords relevant to your book.

Finding KDP Keywords That Bring Traffic and Sales

Think about the words that you would use to describe your book and then make a list of these keywords so you can have them on hand. You may want to look at the following so you can have a better idea of what to look for:

●     setting (where your book takes place)

●     character types (doctor, lawyer, teacher, etc.)

●     roles (murderer, undercover detective, etc.)

●     themes (relationship, drama, self-healing)

●     tone (dark, humorous, loving)

This will provide you with a basis of starting keywords that you can use to expand on by using the following:

Amazon Autocomplete: Go onto Amazon.com after turning on your incognito mode on your browser and then go to the “kindle store,” then you can enter the first word in the search bar. You will then get a few suggestions that pop up through the Amazon Autocomplete feature. These are the most searched keywords and you can use them to build on your existing keyword list.

Take a look at the sidebar list: You will notice a list that pops up on the sidebar which can help you create a more detailed keyword list and reach more potential readers.

Choosing the right keywords: Keep in mind that the most popular keywords are often used by other authors as well and this makes them more competitive. This means that you would need to find keywords that are popular but not as competitive.

How to Fill Keywords in KDP

Once you are ready to publish your book on Amazon KDP, you will need to add your title, subtitle, and description of your book on the Amazon website. You shouldn’t be worried about keywords that might need to be changed, Amazon allows you to change keywords as and when you need to.

Don’t Forget About the Amazon Keyword Search

You can search for the most used keywords by using the Amazon Autocomplete feature as mentioned above. This may not give you an exact indication of the most popular keywords but it will allow you to create a detailed list of the keywords you should use when describing your book.

	Fact Box:
Throughout this chapter, I have addressed the following points:
●     Popular keywords for Amazon KDP
●     How to find the right niche
●     How to see what your audience is interested in
●     How to turn your passion into best selling book
●     The most popular niches
●     How you can stand out above your competition
●     Keywords and how they can help you become visible
●     How you can create good metadata for your book
●     Where you should look for popular keywords and phrases
●     How you should write your book description and author bio to attract readers
●     Amazon keywords and how to add them on Amazon
●     How to use keywords on Amazon KDP
●     How to add keywords on Amazon KDP



Segue: In the next chapter you will learn about how you can create a properly structured outline for your book.


Chapter 3: Structuring A Book Outline

Key Takeaway: There are different ways to structure a book outline. But no matter, if you want to write nonfiction or fiction: A good outline will speed up your writing process and avoid writer’s block.

The Gatekeeper Press writer’s blog offers the following advice to self-publishers: “It’s one thing to have a great idea for a story or nonfiction book, and quite another to execute the idea successfully. By writing a book outline, you can clearly define the goal of the book - whether it is to enthrall, educate, or enlighten the reader. Save time. Outlining will ultimately save you time” (Press, 2022).

Why You Need An Outline Before Writing a Book

Anyone who has ever attempted to write a book knows how hard it is to get started and has possibly experienced a lack of motivation because of not knowing what to write about. Creating an outline can streamline the writing process because it gives you a clear indication of every chapter and its content. Writing an outline, however, can be an intimidating process and you should know that you are not alone. I will provide you with some valuable information to get your outline written so you can write the perfect book.

What Is an Outline?

Think about an outline as a roadmap giving you directions on every single chapter of your book. It gives you a blueprint for your book. There are various methods that you can employ to start writing your outline, but just as long as you add detailed instructions it will be effective.

An outline can help you save time, energy, and a lot of stress. Because time is so precious we don’t want to waste it by spending hours figuring out what to write about next. Another negative of not having an outline is that your book will probably have some errors, which we as writers want to avoid at all costs.

Why Should You Create an Outline for Your Book?

An outline will not remove all of the obstacles you might encounter but it can make it easier for you to overcome them. Creating an outline for your book can help you in the following ways:

It’ll Get Rid of Plot Holes

Ending up with some plot holes in your story is a regular occurrence for many writers especially if you are someone who writes by the seat of their pants. This is because you might be forgetting about the minor details that will impact your book.

You might write something in chapter four that will have an impact on something that happens in chapter 20, which will create confusion through the chapters in between. This is understandable but you are also able to prevent it simply by outlining the chapters of your book. A minor error at the beginning of your book can lead to you having to do a lot of extra work including:

●     changing dialogs and events about the event

●     changing personalities and motives of characters

●     changing events that will happen in later chapters

●     thinking about events that may happen in consecutive books

Doing all of these things means that you will be spending more time rewriting which could be costly. A comprehensive outline can help you prevent it because you will have a clear idea of the events that should happen throughout the book and you should be able to complete it within a week or two.

An outline can also help you see any plot holes before they happen which in turn will save you a lot of time and effort. This makes it worth your time to spend a week or two writing a perfect outline for your book.

You Can Map Out the Flow of Emotions Easier

One of the most important aspects of a best-selling book is your ability to play with the reader's emotions throughout the book. You should be able to give your readers a moment of hope right before taking away that hope. This will hook the reader and leave them having a powerful impression of your book.

The best way of achieving this is by planning for it. You might find it difficult to create these emotions when you don’t have an outline for your book. You will be able to remove those dragging sections in your book when you properly plan your book before you start writing it.

You will be able to anticipate the emotions your readers will experience, depending on the outline method you choose to use. This will create an emotional involvement for your readers and this will also create a likelihood that they will recommend your book to others.

You Won’t Have Continuous Errors

Continuity errors, like plot holes, can cause problems for your readers. It removes the aspect of reality as they read. This may cause confusion and lead to your readers losing interest.

One way of removing these errors is by editing, but a better way of preventing them is by creating an outline. You will be able to keep track of the little things like the environment, rules, and laws within your story and this will make your book clean and believable.

You’ll Avoid Writer's Block

Writer's block is something that most writers struggle with. It's that moment when you don't know what to write because your mind is giving you a blank. The lack of a detailed outline can contribute to this because you won’t have a clear idea of where to take your story next.

You might have an idea of the direction in which you would want to take your book but you might not know how to take your characters from point A to point B. This can lead to frustration because you will be sitting in front of your computer trying to piece together what will happen next.

It’ll Speed Up the Process of Writing

It's a common fact that writing a book may take a significant amount of time and even longer when you are only writing in your free time. To complete a book from start to finish can potentially take you from a few months to a year or even longer. That is just the practice of writing, and then you would still need to edit your book to make it perfect.

Finding ways to cut down on your writing time will help you finish your book in a shorter amount of time and this is where an outline can help you speed up the process. When you cut down on the time needed to sit down and think about what to write next you will be able to sit down and get those words flowing at a faster rate.

The Quality of Work Will Be Better

Ask yourself what your main focus is when you are writing your book. Without an outline, you might feel lost and frustrated and this could have an impact on the quality of work you are producing. When you are more focused on what you should write about next, your quality of work might be lower than you would hope for. With an outline, you know exactly what should happen next so your main focus is placed on the way you want to tell it.

This results in better character development, better in-depth prose, and higher quality work overall. Not having an outline to help you write a book is like putting something together without instructions. Sure you might still be able to build it but you may end up with something that is not as stable as when you used the instructions to guide you.

When you take the time to follow the instructions you are more likely to be able to focus on the quality of your work instead of just putting the thing together.

How to Write an Outline for a Novel

Putting an outline together for your book could seem like an enormous challenge especially when you don’t know where to start. In this section, I will discuss some of the pros and cons of creating an outline as well as how you can create one to help you write your book, so without further delay let's get into it.

What Are the Pros and Cons Of Creating an Outline?

Depending on the type of writer you are, you might have a different idea of what an outline provides. Some writers might find having an outline helps them get their creative juices flowing and gives them a clear idea of what to write about, whereas other writers think of an outline as something that takes away their creativity and the pleasure of discovering the story as they write it. There are two types of writers:

●     Plotters: Writers who prefer to work from an outline, some famous plotters include Ernest Hemingway and J.K. Rowling.

●     Pantsers: Writers who don’t want to use outlines for their books, some famous pantsers include Margaret Atwood and Stephen King. They write in a “fly by the seat of your pants” style, hence pantsers.

Although everyone is different concerning their writing style and preferences, it is still important to be aware of the pros and cons of creating an outline for your novel.

Benefits

●     It helps you visualize what you want your book to be;

●     helps keep your story on track;

●     helps you understand where your scenes should go; and

●     gives you a clear idea of your character's personality.

●     It can help ease writer's block when you get stuck.

●     It helps you write a better middle section of your book.

Drawbacks

●     It could create a stilted narrative.

●     You may feel that it is formulaic when you follow it too closely.

●     It may lead to more telling and less showing

●     The choices made by certain characters may seem a bit inauthentic based on plot points and not on the natural results.

There is no right or wrong way to write a novel and both pantsers and plotters agree that it depends on the type of writer you are and what works best for you. 

Four Classic Methods Of Creating Novel Outlines

You will never find two outlines to be exactly the same, this is because there are various methods that you can implement when writing your outline. You may opt to use Randy Ingermanson’s snowflake method or the bookend method to write your outline. Below are the four best methods of creating a novel outline:

	Synopsis Outline: This is when you create a short document, no longer than two pages, that provides you with a rough idea of what the novel’s structure is supposed to be. It provides you with a lot more flexibility so you can give your creative juices space to flow. A synopsis outline provides you with guidelines about what should happen at the beginning, middle, and end of your novel. It also provides you with some of the major plot points and twists as well as the climax and resolution. 

	In-depth outline: This outline is more detailed and provides you with detailed summaries of every scene within the different chapters. This outline does take a little more time to compose as you would need to take time to think about every chapter and how you would like it to be structured. This outline works best when you want to stay on track with your writing. When an in-depth outline is structured properly it can actually work as a mini novel itself with some of them being around 10,000 words long. J.K Rowling used this method when she wrote her Harry Potter series where she wrote pages and pages full of handwritten notes containing the plot, book timeline, scenes, characters, main, and subplots. 

	Snowflake method: The snowflake method was created by a writing instructor and author Randy Ingermanson. The way this outline is written is by starting with a one-sentence summary of the story you are looking to write. You should then take that sentence and build on it to create an outline for your book. This one-sentence summary could be something like ‘Two teenagers discover a secret cave that contains treasures that a group of criminals has been hunting for.’ 

	Bookend method: This method is preferred by writers who already have a clear idea of what they want their story to be. This is because this outline involves only writing the beginning and end of the story and some information about the characters involved in the story. 



Five Tips for Writing Your Novel Outline

Creating your first outline can be a daunting task and may take anywhere from a few days to a few weeks to complete, but when you implement these tips you might be able to complete it in a shorter amount of time:

	Ensure that you have a clear idea of your beginning, middle, and end. This is so your story can be well-paced. This is so you can ensure your reader will be intrigued throughout the entire book and not get bored through certain sections of the book. 

	Think about multiple storylines and ensure that they are all well-serviced. Your book would need to have a main plot as well as various subplots that need to be serviced throughout your book. You would need to make sure that your main plot as well as your subplots each get the same amount of attention to keep your reader’s attention. 

	Make sure that your main character shows the change. You would want your readers to associate with the main character in your book and this requires you to show that they experience change throughout the book. You would need to be able to answer the question of how your storyline suits the evolution of your protagonist both inward and outward before writing the first page of your novel. 

	Does your ending fit into the rest of your book? The ending of your novel is possibly the most important part because you would want readers to remember it. When the ending of your book is intriguing you might entice readers to look out for future novels especially when you are planning to write a series of books. When you find that your ending is not as interesting then you might need to change some of the content of your book to make the ending something your readers will remember. 

	Ensure that you have enough of a storyline to create a full novel. When you begin outlining your book you might find that your ideas are not enough to write a full novel. When this happens you might need to go back and create more storylines or consider changing your novel into a short story instead. 



The Three Basic Questions Every Outline Should Answer

As you are creating the outline of your novel you should keep the following questions in mind:

●     What is the main plot of the story? Will you be able to resolve the promise you made to the reader when you reach the end of your novel?

●     What is the time pressure that has an impact on your characters?

●     For the protagonist of the novel, what might be at stake? Will the main character experience more pressure as the story builds or not?

How to Create A Novel Outline

	Create your premise: This is the general idea behind your story. You should ask yourself ‘What would happen if…?’ For example: ‘What would happen if four strangers met in an Italian villa during World War II? (The English Patient, 1992). You might also want to answer the following questions to expand on your premise and create some new ideas. Questions like: 



●     Who is the main character?

●     What is their situation?

●     How will they change throughout the story?

●     What is his/her objective?

●     What do they want?

●     How do they get it?

●     Is there something stopping them from reaching their goals?

●     What types of conflict happen in the novel?

●     What are you trying to tell the readers about the central theme of the novel?

When you have the answers to these questions laid out then you will be able to write a simple one-paragraph summary of your novel. This can then be seen as an elevator pitch.

	Create your setting: The setting you choose for your novel can be just as important as the characters. Your readers will get a sense of where things are happening and this is just as important as knowing why they are happening. Creating the perfect setting for your novel will require that you do some research so you can get a better understanding of it. You might need to get some photos, descriptions, or other materials when you are planning to have your novel play off in a real-world setting. 



You would need to write down everything about the setting you chose including how it looks and sounds to how it might smell, taste, and feel. This will provide your reader with a sense of relatability and will get them even more intrigued with where the storyline is heading.

	Write details about your characters: As mentioned before, your characters are the most important part of your novel. This is why you would need to create profiles for every one of them. Imagine them standing in front of you and thinking about how you would like to describe them should you want to introduce them to your friends. Think about every detail that you would like them to display and why you want to display them. You should also think about the role each of them will play as well as the journey they will be taking throughout the novel. Determine who your main character is and who will play supporting roles throughout the novel. Where will they start and where will they end up? 



You would also need to create backgrounds for every character. Think about what has led them to this point in their lives and where you would like to introduce them in the novel. You would also need to think about the different personalities each character would provide throughout the novel and if they have unresolved issues that may increase the intrigue in the plot. You can create a Q & A with the main characters of your novel in an attempt to establish more information about them.

	Create your plot: Create a timeline for the events you would want to add to your novel. You should write down everything you would want to happen throughout the timeline, from the beginning to the end. Include as much detail as possible including where certain events took place and which characters may be involved in the events. You should think about how the events impact the plot of the novel and include these so you can have a clear idea of how you should construct these events. 



●     Beginning: The beginning of your novel is the most important part as it would need to introduce the hero of the story, the villain in the story, as well as the settings in which the story takes place. It should do all of this with enough energy to grab the interest of the reader.

●     Middle: To write the perfect middle section of your novel, you would need to first establish how you would want your novel to end. Knowing how your book will end will give you a better idea of what you should write in the middle. The middle section of your novel would need to contain as many sentences as possible for you to reach the climax of your novel.

●     End: Creating the ending of your novel so early might seem a bit daunting, but the dramatic question that you created may already contain a hint of how your manuscript is likely to end.

	Create your scenes: Once you have created your plot outline, you will already have a basic idea of the scenes that would need to take place. You can then add them to your outline and add as much detail as you would like including where the scene takes place, who is involved, and the dialogue that will be used if you know what you would like your characters to say. At this point, some of the things you have written down may not make sense, but you are always able to go back and remove or adjust anything that you would like to remove. Your main focus should be to just add everything so you can see it in front of you. 



Once your outline has been created, you can start writing your first draft with the knowledge that you have gathered, and should you get stuck, you can always go back to your outline to refresh your memory. You will need to look for gaps in logic as you write your novel and as you find them go back to your outline and change everything that you might have changed in your actual novel.

Although it might be necessary to have a basic idea of the characters and settings your story will take place in, you might not need to know everything right away. The fact is that even with the most detailed outline, you may still experience changes in your characters and this may change your plans. You should always follow your instincts when this happens and you shouldn’t be afraid to change your outline or even throw it away. Keep in mind that outlines are purely guidelines and not a set-in-stone rule that you need to follow. The characters you add to your story should determine the plot of your novel.

How to Write An Outline For a Non-Fiction Book

How to Outline a Book in Three Steps

Step 1: Brainstorm Your Chapters

The first and most important part of outlining your non-fiction book is establishing what chapters you would want to be included in your book. You should not concentrate too much on the order of your chapters as they will change within the next step that you would need to take to create the perfect outline. The main purpose of this step is to figure out exactly what chapters you want to add to your book. You can use the following framework to help you brainstorm your chapters.

●     Workshop presentation: Think about your book chapters in the same way as how you would set up a presentation that you would need to make. When you give a speech, presentation, or workshop, you would need to plan out how you are going to present your material. The structure in which you are planning to present your workshop may also be used as the chapters of your book.

●     Teach your book: During this framework, you would need to establish who your ideal reader is and if they are someone in your primary audience. You would then need to focus on teaching them everything that is contained in your book. Should you get stuck during this process, you would need to think about how you would want to explain the process to them in a way that makes sense.

●     Is there anything that will confuse them?

●     What are the main things they are struggling with?

●     What lessons are you planning to teach them?

●     Which lessons did they find particularly useful?

●     What questions do you get asked a lot?

●     What needs to be said: Establish what the main ideas, concepts, arguments, and principles are that you would like to add to your book. This entails getting the main points of your book down so you can have a clear idea of what you want to write about. Keep these points short, sweet, and to the point. The moment you start writing down too much you are getting in too deep and this can cause confusion and you drift off topic.

You shouldn’t focus on capturing everything that comes to mind because you won’t forget what you already know. This step is simply to clarify what you already know and how you would want to convey it to your reader. You can always return to this section and change anything that you may not like.

Step 2: Creating Your Table Of Contents

Once you have established what your chapters are, you will want to add them to your table of contents so you can have a feel of how your book will be structured. The next step is creating key takeaways for each of your chapters, this is like a short thesis statement describing the main points that will be contained throughout the chapter. The key takeaways should not be longer than one or two sentences.

Within a non-fiction book, you should have at least five chapters and no more than 15, having more or less is not bad but it will come through as being a little unusual. You should have a good reason if your manuscript contains more than 15 chapters or less than five.

Step 3: Complete The Outline

Once you have completed your table of contents, it's time for you to start giving your outline some flesh. Keep in mind that an outline should not be a fully written book but rather give you an indication of what to write.

Should I Use Special Outlining Software?

The short answer to this question is no; the time and effort you might need to dedicate to getting to know outlining software may not be worth it.

	Fact Box:
Throughout this chapter, I have addressed the following points:
●     Why you should create an outline for your book.
●     What exactly an outline is.
●     How to create an outline for your fiction novel.
●     The pros and cons of having an outline.
●     Methods of creating an outline.
●     Tips for writing your outline.
●     Questions your outline should answer.
●     Creating an outline for your non-fiction book.



Segue: In the next chapter we will be diving straight into the actual book-writing process.


Chapter 4: Writing Your Book

Key Takeaway: When the outline is finished, it is time to consider your options on how the book will be written. You could write it yourself, or you could hire a ghostwriter. What’s most beneficial will highly depend on your budget, time available, and goals.

John Peragine explains that “Many celebrities, athletes, and politicians use ghostwriters to pen their books. They neither have the time nor experience to write and so they partner with a ghostwriter to get their message out there. Even fiction writers use ghostwriters for their books” (Peragine, 2019).

Should You Write It Yourself or Outsource it?

There are many benefits of outsourcing your written work, one being the stress that is taken away from you to create captivating content. Writing may also take a significant amount of time especially when you don’t know what to write about. Outsourcing can save you a ton of time because you will be allocating the work to someone who knows what they are doing. Another benefit of hiring a ghostwriter is that it will pay off financially over time. Projects like writing a sales page, or email funnel for a new product could mean direct revenue and this means that your investment in a ghostwriter will pay for itself.

With all the benefits, there are also a few risks related to hiring a ghostwriter. One of the major risks is that the work the ghostwriter produces will not perform as expected. This can however be remedied by doing some research and restructuring. You might also hire a ghostwriter who does not understand your voice and this could potentially confuse your readers. To avoid this you would need to look for a ghostwriter that has the same writing style as you and can interpret the tone you are aiming to get through.

Why You Should Create Your Work

If you own a personality-driven business then your customers have come to know, like, and trust you. In this instance, it is best to write your own content because it will make it relatable to your customers to read the words in your voice. As your business grows you would need to find other ways in which you can communicate with people and one way of accomplishing that is through written content. This might be in the form of a weekly newsletter, blog posts, or communication on social media.

All of these things require some form of writing, namely personal writing from your own knowledge and possibly a lot of it. At first, it would be best to write your own marketing materials and there are three reasons why I am saying this:

	You will cut costs: When you are looking at hiring a content writer or copywriter then you might be incurring extra expenses for your business because, let's face it, these individuals are expensive to hire. Let's say you hire a content writer that specializes in blog posts, this writer could charge you anything between $100-$500 per blog. If blogging is your main marketing strategy and you would like one blog post a week, then this could amount to up to $400 a month and $4,800 a year. That is excluding the emails and social media posts that you would need to create to promote these posts. 



Having someone run all of your written content including blog writing, social media posts, and weekly emails can cost you at least $2,000 per month. That is excluding copywriting which could mount up to between $1,000 and $10,000 depending on experience and specialization. This may be worth it if your business is established, but to start with it's best to do it yourself.

	Your voice is more powerful: With a personality-driven business, your ability to create authentic connections with your readers is possibly your best tool for success. This is because you won’t want to write to address the majority of people but rather create relationships with your customer base, one person at a time. This means that the content you write is your most important tool because it helps you build these important relationships. You can give people the opportunity to get to know you by what you are telling them and by making your content feel personal. 



When you outsource your written content you are putting the microphone in someone else’s hands, and this can sometimes spell disaster. To put it in a nutshell, the best content to outsource are blog posts as these are meant to address a broader audience. Content that can help you bring traffic to your website is possibly the one type that you would not want to outsource as it takes away from your voice. This content is also meant to draw readers to you because it is linked to your personality. This type of content often involves telling personal stories and sharing things from your life. It’s also the content that creates loyal readers because they can relate to you.

	Avoiding it entirely is impossible: The bigger your business grows, the more people you would want to communicate with. This means that even if you decide to outsource some of the writing work, you will never be able to completely get away from it. This is why you should start writing as early as possible. As your business grows so will your writing skills and it will become easier to communicate with your audience. Another benefit of writing your stuff is that as your writing improves so does the size of your audience. 



Hiring a Ghostwriter: What You Can Expect

How to Calculate a Ghostwriter’s Fee

Getting a fixed fee from a ghostwriter may be a little difficult as each ghostwriter charges differently. The way they calculate their fees often differs depending on the four main factors:

●     Per project: Most ghostwriters will bid on your project based on a per-project basis. You may receive various bids depending on the type of writer that is bidding for your project. In a nutshell, these writers include:

●     Cheap ghostwriters: These writers often charge anything between $2,000 and $15,000 for writing a book. They are often easy to find but they may be less reliable. You should be willing to invest in a good plagiarism scanner to make sure that the book is original and not just taken from another writer.

●     Mid-range ghostwriter: These writers often charge between $15,000 and $100,000 per project depending on the scope and size of the project. They are very experienced and reliable and might be more difficult to find. With this type of writer, you can receive high-quality work and you will be able to learn something about the writing process.

●     Celebrity ghostwriters: These writers are aimed more at individuals who see themselves as household names. These writers often charge between six and seven figures depending on the project and the person they are writing for and they have been deemed the gold standard of writers.

●     Per word: This method is possibly the best way to determine how much a ghostwriter will be charging you and you will not experience any nasty surprises unless the writer provides you with a project that has more words than you ordered. Mid-to-high-end professional writers often charge between $0.50 and $2 per word.

●     Hourly: Some writers prefer to charge hourly, but in reality, there is no way of precisely estimating the amount of time a writer will need to completely and comprehensively complete a book for you. A full-length manuscript could take anywhere from two hundred hours to complete and paying hourly can become extremely expensive. The rate writers charge per hour can be as much as $145 per hour.

●     Per page: Although there are writers who will charge a per-page rate, it is highly uncommon to come across them. This is because it may be difficult to calculate a fee. After all, the words per page may differ depending on several factors including:

●     the font size and style of the writing

●     the spacing between the text

●     margins, line spacing, and other factors

●     some writers charge up to $250 per page but a realistic price range for a per-page quotation is around $125 to $500 per page.

Cost For a Book Proposal

When you are thinking of approaching an agent or book publisher to get your book published then you would need to create a book proposal to submit to them. This document will contain information related to your book and may vary in length and would need to be tailor-made for every book. These proposals can range anywhere between 50 and 80 pages and some of them may be a little longer.

A standard book proposal will contain the following information:

●     a general overview of the book which is usually between one to two pages long

●     a description of the audience you are aiming to target

●     a biography of the author

●     the different book titles published by the author in comparison to the project

●     a marketing plan

●     the table of contents

●     sample chapters

Before hiring a ghostwriter to write your manuscript, you might want to ask them to write the proposal for you first. This is because most ghostwriters will first write an outline for your book before physically writing the book for you. The cost a ghostwriter may charge for a book proposal could range anywhere between $10,000 and $15,000. This price may however include the price of writing the entire book for you.

Ensure That You Sign a Legal Contract

Having a written contract with your ghostwriter is the best way to prevent any misunderstanding that may occur. In no way does a verbal agreement replace a written one and entering a contract under a verbal agreement should be avoided at all costs. You would want to sign a formal contract with your ghostwriter to be fully protected. A way that you can tell if a ghostwriter is legit is by the contract that they give to you, a professional writer would have employed the assistance of a lawyer to draft a legal contract for them.

There are some key points that you should look out for before signing a contract with a ghostwriter, these include:

Deadlines: Smaller projects may only have one deadline whereas full-length projects would have various milestones which you should be aware of so you can plan accordingly.

Price: Any contract that you enter into with a ghostwriter should contain a clear section that sets out the price that you would need to pay for the services they deliver.

Expected length: Professional writers will often stipulate a word count on their contract instead of a page count. If you would prefer, you can always ask your ghostwriter to add both depending on which way you will be looking at the book.

Expected services: Before entering into a contract with a ghostwriter, you should stipulate what services you are expected to receive. If you are expecting the writer to assist you with the publishing of your book in addition to the writing then you should say so to avoid any surprises that may come up later on.

Revisions: You should make sure that your writer allows revisions during the writing process. If they don’t then you might end up rewriting your book and this will ultimately cost you more money and more time. You should plan for minor adjustments throughout the writing process to set a realistic timeline.

Confidentiality and copyrights: You should at all times own the rights to your book. This means that you would need to set up a non-disclosure agreement (NDA) within the contract to ensure that your book does not get published by the writer you choose to work with.

A Step-by-Step Guide On How To Write Your Book

In this section, I will provide you with a step-by-step guide to writing your book. If you follow these tips, you will be able to write a perfectly structured book in no time.

Step 1: Before You Begin

Writing can sometimes be an enormous task, and taking the time to prepare for it is of utmost importance. You would need to ensure that you follow the steps laid out below before you start so you can have a productive experience.

	Create a space where you can write: You might not need an office to start your writing process, but you should create a comfortable and private space to work in. This will increase your creativity and focus which will allow you to write better. 

	Gather your tools: Although very few writers today still write down their first draft with pen and paper, you may find it easier to work that way. But besides that, you would need to purchase the best computer you can afford and maybe obtain high-quality writing software that will aid you in your writing. With that in mind, I am providing you with a list of the items you would need to gather before you start writing to ensure that you do not interrupt yourself because you would need to constantly gather the things you need. 



●     staples

●     paper clips

●     rulers

●     pencil holders

●     pencil sharpeners

●     note pads

●     printing paper

●     paperweight

●     tape dispenser

●     cork/bulletin boards

●     clocks

●     bookends

●     reference works

●     space heaters

●     fans

●     lamps

●     beverage mugs

●     napkins

●     tissues

●     the best ergonomic chair you can afford

●     etc.

You can adjust this list to suit your individual needs because you might need more or less to make your space more productive. You will be able to upgrade your space even more as you grow as a writer and earn more money.

Step 2: How to Start

	Break up your book: When you start writing your first book it may seem like a major task, which it is. But keep in mind that your book has many smaller parts that can be broken down to simplify the process of writing. You should look at your manuscript as a compilation of different sentences, paragraphs, and pages. This will help you break it up into smaller more manageable sections. As mentioned in the previous chapter, you would want to break down the sections of your manuscript into a one-sentence premise, this will help you stay focused on your writing. 

	Create your big idea: Your idea would need to be excellent to be considered book worthy. To keep you motivated, you would need to write about something you are passionate about, and will get you in front of your keyboard in the morning. This idea should not only excite you but also everyone that you are aiming to tell about it. 

	Create your outline: You don’t have to create a detailed outline for your fiction book if you consider yourself to be a pantser, but having some sort of document to outline the direction in which you would like to go is a good idea. An outline will act as a safety net to which you can go back in case you experience writer's block. On the other hand, if you are writing a non-fiction book then an outline may be required by publishers and agents. This is because they will want to see what you are planning on adding to your book and what readers will learn from reading it.  

	Set a firm schedule: When you start working on your book, you would want to dedicate at least six hours a week to working on it. Creating a regular pattern will help your writing become a habit, but sticking to at least six hours will help you see progress in your book. Another thing to keep in mind is that you will never find time to write, instead, you would need to make time to write or it just won’t happen. To be successful as a writer you would need to make sacrifices by cutting out things that take up your time including: 



●     a TV show you love

●     an extra hour of sleep

●     a movie

●     a concert

●     a party

	Set a deadline for yourself: Many writers struggle to get their work done without having a set deadline that will help them stay motivated to finish their book. You can stick to this deadline by asking family or friends to hold you accountable. After you have established when you want your book to be finished, it's time for you to think about how many pages you would need to write to meet it. 

	Embrace procrastination: Many published authors embrace procrastinating because they realize that while you might be putting off your work, your subconscious is actively working on it. So when you get back to your desk to start working again, your subconscious will help you write better. You should keep in mind that you can often predict when you will be procrastinating and then you can add it to your calendar. When you do and you have lost a day or two of work, divide it into the rest of your working days so you don’t miss the deadline you have set for yourself. 

	Stay focused: When you find yourself easily distracted by the things around you, then you might want to consider taking steps to remove them. Take your phone as an example, you might only want to check one thing but then end up going through all of your social media apps before you get back to work two hours later. One way of limiting these kinds of distractions is investing in an app that will block these notifications so you can work better. You can also put your phone on silent or in another room while you work so you will be less tempted to check it every few minutes. 

	Do your research: Research is an integral part of writing because even when you are writing a fiction book, you would need to add as much detail as possible to make the story believable. With nonfiction books, research is very important because you can make sure that your facts are correct and you will be better equipped to polish up your work. Even the smallest mistake made due to the lack of research could mean disaster for your book, and you would need to remember that fact while writing. Not providing your readers with verified information could lead to your credibility as a writer being damaged and your reader's trust being broken. 

	Call yourself a writer: Even before you publish your first book you should start asserting yourself as an established writer. More often than not you are your own worst critic and one way of silencing that critic is by reassuring yourself that you can write and you can produce excellent work. 



Step 3: The Book-Writing Itself

	Put the reader first: When you write with your reader in mind you will be able to write content that will intrigue them and have them relate to your books. It’s a fundamental aspect of writing, and you should base all of your books around what your reader would want to see instead of what you would want to write just to finish your book. As you write your book, consider what your reader would want to see and then build from there, if something bores you then it will more than likely bore your reader too. When your gut tells you that a reader will enjoy reading something, then trust it and go with it; this will ensure success. 

	Establish your writing voice: Finding your writer's voice could be as simple as answering the following questions: 



●     What is the best thing that has ever happened to you?

●     Who is the most important person in your life that you have shared this with?

●     What did you sound like when you told the story?

●     The way you sounded at your most engaged is what your writing voice is.

	Write an excellent hook: You should never put off writing that first opening line of your book. Keep in mind that you are always able to change it as you continue writing your story but you should make sure that you at least have a basic idea of how you would like your book to start. Your first line can be written according to any one of the following categories: 



●     surprising

●     dramatic

●     philosophical

●     poetic

	Add conflict and tension: When writing a fiction novel, your readers may get bored quickly if you don’t add some sort of tension that will keep them hooked. This is just as important with nonfiction books as well. Tension is an important factor in any book that you write and will help you get readers interested in turning to the next page. 

	Just write: When you start on your first draft, you should attempt to cut out that internal editor in your mind that may be disrupting your flow of writing. You may feel tempted to make every sentence perfect as you write it but in reality that will take more time. Instead, take some time every morning to go through the work you have done the previous day and polish it up until you are perfect. This will help you stay on track with your book and it will reduce the number of revisions you will need to do later on. In fact when you do this, by the time your first draft is done you would have finished your second draft as well. 

	Persevere: When writing a fiction book, you might find yourself getting stuck in your writing, especially in the middle. This is a particularly difficult section to work through when you have an amazing opener and you can’t wait to get to that dramatic ending. This may lead you to not knowing what you would like to add to the middle to make the book come together. You might find yourself padding your novel just to get it done, but this could lead to boring content and you may notice that your readers will get bored too. This often happens with nonfiction writers too. This is where having an outline becomes even more important as mentioned previously. 



When you find yourself not knowing what you should write, you should push through and force yourself to continue writing. Do whatever you feel is necessary to create the momentum you have established and keep your readers engaged. Embrace the challenge because if it was easy everyone would be doing it.

	Write an interesting ending: The ending of your book, whether it's a nonfiction book or a novel, is possibly the most important part to write. Here are some ways to ensure that your ending does not fizzle: 



●     Don’t rush: Make sure that you write an ending in line with what you have promised. Your readers have invested their time in reading your book all the way through, and you would need to ensure that the ending satisfies them.

●     Never settle: Just because you want to finish does not mean that you should settle for second best. Write until you are completely happy with your book and keep revising.

●     Keep it fair and logical: You don’t want your reader to feel cheated, you would want your reader to be surprised and delighted by the ending, not tricked.

●     Go with your heart: When you have multiple ideas of how you would like to end your book, then you should go with what your heart is telling you and not what your head might try to convince you of. Readers are more likely to remember something that they could relate to.

Step 4: Editing Your Book

	Become a fierce editor: Most publishers, agents, and editors will be able to tell you whether your book is worth the consideration after only reading the first few pages of your book. This is because they will be able to establish if the editing would be worth it or if the investment won’t make sense. The best way to ensure that an agent or editor will continue reading your book is by becoming a fierce self-editor yourself. You can do this by doing the following: 



●     Remove any unnecessary words.

●     Eliminate words that your readers may not understand.

●     Remove redundancies.

●     Avoid hedging verbs. For example, “sort of jumped”.

●     Do not use the word ‘that’ unless necessary.

●     Do not explain everything in your book.

●     Do not add too many stage directions.

●     Remove excessive adjectives.

●     Don’t tell - show.

●     Etc.

These are just a few examples, you might want to take an online editing class if you feel you are unable to edit your own work. This will be beneficial to your writing career and will eliminate any further delay when you decide to publish your work.

	Get a mentor: Get in contact with others who have been where you would want to be. A mentor can help you eliminate all of those amateur pitfalls that you might experience when you write your first book. They may also help you get through your learning curve so you can become a successful writer, faster. Keep in mind that when choosing a mentor, you need to make sure that they know what they're talking about concerning writing and publishing. 



	Fact Box:
Throughout this chapter I have addressed the following points:
●     Whether you should write your book yourself or hire a ghostwriter
●     Why you should attempt writing your own book
●     What you can expect when hiring a ghostwriter
●     Costs that ghostwriters charge
●     How these costs are charged
●     Signing a legal contract
●     A step by step guide on how to write your own book
○     Before you start
○     How you should start
○     Tips on writing
○     Why you should start editing your own book



Segue: In the following chapter you will learn all about the cover art of your book and how it will improve the success of your book.


Chapter 5: The Importance of Compelling Cover Art

Key Takeaway: Cover art can draw the attention of potential readers toward your book–but it can also do the opposite, so don’t make these decisions lightly.

When considering hiring a freelance book designer, you should be aware of their fees. Most freelance book designers charge according to their experience, and prices could range from $50 to $150 for a junior designer and between $500 to $800 for a more experienced designer. The type of book design you are looking for could also affect the price per project. You may receive a generic book cover if you opt for a cheaper book design.

Why is Cover Art Important For a Book?

When readers are looking for a specific book, the first thing they look at is often the book cover. If a book cover does not catch a reader's interest, then the likelihood of them opening it will decrease. You may also lose sales if you don’t have the right book cover for the genre of book that you are releasing. In a nutshell, hiring a professional book cover designer when you are having your cover designed is your best option for making your book a success.

It’s important to list the key points of what your book cover should contain so that when you receive your design, you have a good idea of what it should look like and the message it should give to readers. Cover designs with great fonts and creative graphics often gain more sales because readers are attracted to them.

You should aim to have your book cover designed while you are still writing your book so you can ensure that it is perfect before publishing time comes. This is just as important when you are looking to have printed copies of your books because books that present intrigue will increase their success.

A great book cover design can mean the difference between your book being a success or a failure on the market. It should give the reader just enough to get them interested without telling them the entire story. It should tell the reader that the information contained inside is worth their time and attention.

Another important aspect of your book cover that you should keep in mind is the binding. This is the spine that a reader may see first when visiting their favorite bookstore in search of their next book.

You should treat your book cover as a living thing, allowing it to speak for itself. Some of the most successful published books have one key piece of information that attracts buyers to pick up and ultimately buy the book.

Role of Book Cover Design

Typography

This is the font you will use to display the printed material or the text that you use on your book cover. This is important in everyday life and not just on your book cover, a good typography can intrigue people whether it's on your website, a street sign, or product stickers. The font you use for your book name and the author's name is important since readers will often purchase a book written by someone they are familiar with and trust. The typography should support the title and the content that the book communicates as well as the tone of the book itself.

You can choose your fonts to be casual, neutral, exotic, or graphic. This is why it’s important to keep the message of your book in mind when choosing the font for your book. The font you choose could mean the difference between a best-selling and an ordinary book. You should aim to keep the fonts you use to a minimum of two per cover.

Cover Images

Images that you use on your book cover should act as teasers to your reader, giving them a little insight about the book without revealing too much. They are meant to attract readers by telling the story of the book without the reader needing to open the first page. You will also be able to create a connection with your reader before they need to read a single page of it, creating an emotional connection between the reader and the book.

Planning Your Layout

Planning your layout is the next step to creating an interesting book cover. You may want to look at similar best-selling books on the market to see what works for them and then base your design around that. Ensure that you stay away from over-formatted text because this will give the reader an unpleasant experience.

Stick to the Expectations

When you start looking at books in the same genre and what their covers look like, you might notice patterns of using the same color schemes, fonts, layouts, or images. Should you ignore what has worked for previously published books then you might not be able to catch a reader's attention and your book may end up at the bottom of the list.

Use Eye-Catching Colors

The colors you choose to use on your book cover will help you get your message through as well as set the mood for your book. Aim at using colors that are directly opposite of each other on the color wheel, because these tend to work great together and usually intrigue readers. The same goes for dark and light colors that can be found next to each other on the color wheel.

When you look at the psychological impact that colors have on an individual you will notice that warm colors are often stimulating, whereas cold colors represent calmness. This is why you need to research the colors that will work best for your book so you can use the right color combinations according to the tone of your book.

Use a Central Image

If you are aiming to use a recurring symbol throughout your book, then you would need to look for a creative way to use it on your book cover.

Contrast

Contrast can be used to create focus and grab the attention of the reader. It will also help you organize the information contained in your book and clarify the message you are trying to get through. When you struggle to decide on a contrast scheme, then consider taking your book back to black and white. Using monochromatic colors could help your fonts and words stand out and will increase a reader’s mindfulness.

Add a Teaser

A teaser that will help readers get a little more information about your book could include a short subtitle that contains only a few words. This teaser should let your reader get a better idea of your book without having to read your book description contained on the back cover. Ensure that this subtitle has a smaller font than the title of your book but that it is still clear and eye-catching.




Book Cover Design Basics

When creating your book cover you can follow these basics to help you get started.

Give Readers a Sneak Preview

When creating your book cover, think about the story of the three bears, not too much, not too little, just enough. A general framework should be given to readers when they pick up your book, giving them an idea of what is contained between the front and back covers. Your cover design should point your readers to the information they need to make an informed decision about your book and whether purchasing it will be worth their time and money that they invest in it.

Inform Reader About The Book’s Genre

Because many readers often prefer only one or two genres, it's important to create your book cover in a way that will display your genre without the reader needing to read what the book is actually about. You might miss out on readers if your book cover does not display what your book is about.

Introduce Your Protagonist

No matter how your protagonist is displayed, your reader should be able to feel connected to them in some way. Readers should be able to relate to your protagonist before starting the reading process. This will help you get ahead of the game and could place your book at the top of the most-read list. Your book cover should be used to start building this connection by adding some signature illustrations whether it's a ’63 bug, a bowler hat, or a signature part of your character, adding it in could make your cover more interesting.

Set The Right Tone

Every book has its own distinct tone, whether it’s humorous, heartbreaking, or a thriller. You should aim to add your tone to your book cover to let readers know what the tone of your book is. Adding bubble fonts or cartoon illustrations to a sad story, or dark imagery juxtaposed with the color red to a humorous book is probably not the best option.

Design Your Cover in a Way That Makes Sense For Your Genre

Ensure that the font you choose is appropriate for the genre of your book and it will be easy to read. The text you choose should attract the right kind of reader. You should also aim to create contrast between the text and background color so the text will pop and grab a reader's attention. Rules are rules for a reason because they work, and when you use them you can be sure that they will work for you too.

Pay Attention to the Details

The details of your cover will mean the difference between you looking like an amateur or a seasoned pro. The more detail you add to your cover the more you will elevate the interest of potential readers. These details could include lighting, shading, image treatment, image arrangement, text hierarchy, and layering.

Your book cover is the one area where you don’t want to skimp on the details. You want your book cover to show that you are a professional and capable author. You can start designing your book cover and then get a designer's help to round out the final product and make it perfect.

Have a Distinct Style

You would want your book cover to be distinctively different from those in the same genre as you. If you notice that someone else has something similar to you then it might be time to rethink your design or work towards creating a new one. To attract more readers you would need a distinct style that no one has seen before. Although you might not want to deviate from any of the rules set above, you would still want to ensure that you create something unique.

Having a unique style will not only help you make sales on your book but it will also help create an author brand–something your readers will look out for every time they are looking for something new to read.




How to Find and Hire a Book Cover Designer For Your Book

With the digital marketplace growing more and more each day, it has never been easier to find and hire a quality graphic designer without paying a fortune. The first step to finding a designer would be to establish what your budget is so you can source a designer that you can afford but will still produce quality work. Below is a process that you can attempt when looking for and hiring a book cover designer:

Research Your Audience

Before you start planning your book design, you would need to look at what your target audience is reading and perhaps take a little time to walk in their shoes. Your target audience is the people who will be interested in buying and reading your books, so you would need to consider them when you start designing your book cover.

To establish what your book cover should look like, you should create an email list with your top fans or family members who enjoy reading about books in your genre and ask them to help you come up with a good cover design in exchange for a free copy of your book. You can also get in contact with people who have created reviews on various books in your genre and ask them to assist you.

Once you have created a shortlist of people whom you would like to help you, you can send them emails or messages asking them to provide you with feedback on questions that you have set. This will help you get a basic idea of what your readers would like to see and what the likelihood will be of your book gaining sales from its book cover alone.

You can ask your audience the following questions to get a better idea:

●     What do you like most about the cover design of your favorite book?

●     What don’t you like about it?

●     What is the first thing about a book cover that draws your attention?

●     What makes you want to buy a book or take one out at the library?

Brainstorm Cover Designs

Now it's time for the next step. Spend some time researching books in your genre and take a look at which cover designs draw your attention. You would want to create a book cover that will suit the story or topic you are trying to get through to your readers. It is your book after all.

Search for best sellers in the same niche: Focus on self-published authors who have been successful with their books. You shouldn’t focus on books from publishing houses, because they often have professional book cover designers working with them.

Research Designers Styles

As you research different cover designs, you will start to get a feel for the different styles you like and what you would like to have as a cover for your book. When you have your list ready, review it again and try to narrow your list down to between two to five examples so you don’t get overwhelmed with the number of choices you have.

You should then take all of the covers you have chosen and add them to a document so you can send it to the designer you have chosen to get what you want for your book.

Know Where To Find Cover Designers

As mentioned earlier, with the advancement of technology, it has never been this easy to find a book designer that can help you create a stunning book cover design. The following are some of the best sites you can use to find a book cover designer:

●     99 Design: A website specifically for designers

●     Ebook Launch: Services designed for both eBooks and printed books

●     100 Cover: Another website based around cover designers and production services

●     BookBaby: A website based on publishing

●     Fiver: A freelancer website with various freelancer types

●     Upwork: Another freelancer website with various freelancers

●     Deviant Art: A website with various freelance artists

Using any of the above websites will help you get the result you are looking for but you should keep in mind that some of these websites require you to pay an upfront fee for the services you will receive. Using Fiverr and Upwork might be a little riskier and may require a little bit of extra work, but if you have a limited budget it might be your best option.

Use a Strategy To Select The Best Cover Designer In Your Budget

Once you have decided on the website you would want to use to find a cover designer, it is then time to start your selection process. You should always keep the following in mind when choosing a freelancer, “I will get an expert that I can afford.”

When you hire a freelancer and you feel the need to keep sending it back for revisions then you might not trust your freelancer or value their expertise.

Begin The Selection Process

As you start your selection process, you should remove any emotions and base your decision purely on logic. Take the following five points into consideration when rating your designer:

●     Agreeableness: Will you be able to work well with the designer you choose? Are they easy to talk to or do you feel like there will be a glitch in communication? Does the designer share your vision?

●     Expertise: What are the designers' performance metrics? Have they created cover designs in the same genre and what do you think about them?

●     Timeframe: How long will the designer take to finish your cover and is it in line with your current schedule?

●     Price: Will the designer’s price fit into your budget or will you be paying more than you have hoped for?

●     Appeal: Have you seen some of the covers the designer has made, and what is the feedback they have received?

Agreeableness: You will be able to rate your designer on agreeableness by reaching out to them, sending them your cover information, sharing a short blurb of your book, and any other specifications you might have concerning your book. You may then want to ask them to submit a few rough drafts for your approval. You can then rate your designer depending on the drafts that were submitted to you. You can give them a ten if they have met all of your requirements, or a five if you see that they have not followed the information that you have sent through. You can do this with ten of your most preferred designers and then narrow your decision down to two or three. Once you have decided on them you can go back to your audience and ask their opinion.

Level of Expertise: When rating a designer on their expertise, you would need to establish if they have a good track record. You can request to look at their resume, website, profile, or portfolio to establish this. You can automatically give them a rating of ten if you find that they have designed a cover for a book that is similar to your own. Your rating will be lower if a designer cannot provide you with the relevant experience if they have not designed a cover like yours or if the designer doesn’t feel comfortable designing it.

Timeframe: Rating a designer on the timeframe they can provide will depend on if they can meet your deadline or not. If they meet the date requested or earlier you can rate them a ten, if they go over your deadline you can rate them on a five or one scale. Depending on your preference, you may not want to set a deadline for designers but it's good to keep in mind that you cannot wait months for a design, so you would still need to keep track of how long a designer is taking.

Price: Rating a designer on price is once again a personal preference. You can rate them depending on your budget and whether a designer is within your budget or not.

Appeal: This is possibly the most important rating for your designer even though it is the final rating factor. As mentioned before, you would want to narrow your search down to the top two or three designers. You can then send the mock designs through to your five most trusted readers and have them pick their favorite. You should make sure that these five individuals are aware that these designs are purely drafts and by no means the final product. This may be difficult because it is still a work in progress, but you should tell them that their opinion still matters. You are then able to determine your rating once you count the votes.

Use Your Rating Process To Choose The Best Designer

The ratings that you have collected for the above factors will help you establish which designer is the best choice for your book. After you have rated your designer, consider the following:

One: When you rate a designer as a one then you are 100% sure that you would not want to work with the designer because they don’t meet your requirements.

Five: This rating may mean that you are not sure if you would like to work with the designer because you may have doubts.

Ten: When a designer receives tens across the entire rating process, then you should be 100% sure that you would want to work with the designer and that they are the best choice.

Hire Your Book Cover Designer

When it comes to hiring your designer, you should already have a very clear idea of whom you would want to work with. But should you be torn between a few designers, then you might want to take into consideration the responsiveness of the designer. You would want to choose the one that you are sure will deliver the best job positively. Alternatively, if you have a flexible budget you can hire multiple designers to help you with your book cover.

Below are some valuable tips for choosing the best designer for your book:

●     You should focus on a cover that will appeal to your audience and remove the need to focus on current trends.

●     Compile a list of readers who will help you come to a conclusion.

●     Create a list of books that you would like to mimic, you can achieve this by doing your research thoroughly.

●     You can choose between a list of freelancers or opt for a premium service. Keep in mind that hiring a freelancer might not be as reliable.

●     You should always listen to your designer and ensure that you treat them like an expert. Once you choose your designer you have proven that you trust their instincts, so you should attempt not to question it.

●     Do not base your decision around emotions.

●     Your designer should share your vision for your book.

●     Take price and schedule into consideration, but do not base your decision around these factors.

●     Go back to your audience if you experience difficulty choosing a designer for your book.

The final tip I have for you is to follow your instincts At the end of the day, it doesn’t matter what your family or friends think about your design. You can choose your own design or consider the audience's opinion. Listening to your audience will pay off at the end of the day because they are the ones who will be purchasing your book; so you would need to make sure that it appeals to them.

	Fact Box:
Throughout this chapter I have addressed the following points:
●     Why a good cover is important to your book.
●     The basics of book covers.
●     How to find a cover designer.
●     How to hire a cover designer.
●     Following the rules of your book cover in accordance to your genre.
●     Why it's important to have a distinct style.
●     Brainstorming cover ideas
●     Researching the different book designers' styles.
●     How to start your selection process.
●     How to rate potential designers.
●     Tips for hiring your cover designer.



Segue: In the following chapter I will teach you about how to find a compelling title and write a great book description.


Chapter 6: Pique Your Audience’s Interest With An Intriguing Book Title and Description

Key Takeaway: Just like the cover art, a book title can increase or decrease a potential buyer’s interest in your book. Additionally, you should have a great book description that gives away just enough of the book’s content to get customers to buy.

Before we get into this chapter I would like to share some information you should consider when attempting to gain readers.

	Two of the most important factors that readers look at first when they want to find their next book is the book description and the book cover. 

	The plot of your book is another important thing because it needs to attract readers and influence their enjoyment. 

	Readers often look at previous reviews to determine if they would want to purchase and read your book, this means you would need to check reviews periodically. 

	More than 20% of readers will leave a review after reading your book. This means that you would want to request a review at the end of your book to encourage readers. 

	Readers want to know what authors think about the characters and storyline of the book, so it is important to create content that can be shared on social media platforms that give readers this information. 

	When you launch your book on Kindle, then it might be a good idea to run a promotion on Kindle Unlimited to excite readers even more when looking at your book. 

	With over 30% of readers reading between six and ten books per month, you as an author should consider introducing your readers to other books in your series at the end of the book. This will result in future sales. 






How Important Is Your Book Title?

A book title is an extremely important part of your book especially when the time comes for you to market it to agents and editors. Your title is important for the following reasons:

●     It sets the tone for your entire book.

●     It gives an indication of what the book genre is and what the reader can expect to find inside.

●     It can create interest in your reader before they even have to read it.

●     The first opportunity you have to sell your book is through its title.

●     It can mean the difference between gaining or losing readers.

So the big question most authors ask is how much effort they should be putting into their book title. The answer is as much as needed to ensure that your book title is the best it could be to intrigue readers to pick it up.




How to Create Awesome Book Titles?

The difference between a shelf-dweller and a bestseller is a good book title. As mentioned, a book title is the first impression that you give your readers about your book, which is why it’s important to create a good one. A poorly thought-out book title can prevent your book from earning sales.

A good book title is:

●     Unique: You will pique the curiosity of a reader with a unique book title. Your reader should get an idea of what the book is about by simply reading the title, and creating a unique one can make readers want to read it even more because they want to see what the book is about.

●     Able to draws in readers' attention: You should think about how you can create a title that will attract your reader’s attention.

●     Remembered easily: You want readers to remember your book’s title, which means that it should be easy to hear, short, and unique.

●     Pronounced easily: When your book is difficult to pronounce, then the likelihood of it being recommended to others decreases significantly. You want readers to talk about your book and tell everyone about it.

●     Avoids confusion: The last thing you want for your book is for it to be confused with another one which could also lead to a decrease in sales because people will pick up another one instead of yours. This is why it’s important to create a unique title that will be easy to find by readers.

You may not need to include all of the above in your book title, but you should at least add two or three of these elements to ensure your book title will help your book sell.

Titling Non-Fiction Books

Titling nonfiction books is possibly the most difficult thing to do because you would need to ensure that the title gets down to the point of what the book is about. You don’t want readers to ask what your book is about, your title should clarify it for them. If you find that your title might not give a clear indication of what your book is about then you might want to consider adding a subtitle to give a better indication.

The use of keywords is another important thing to keep in mind when you are creating a title for your non-fiction book. This is because when readers are looking for non-fiction books then they will enter their problem in the search bar of their chosen book site. You should ensure that you are checking for other books with similar titles to your book, because this may confuse your readers, which you want to avoid at all times.

Let’s say you want to write a book about planting a garden, then the chances are that How to Plant a Garden is an already taken title. You should then look at either shuffling the words around or retitling the book entirely to make it as unique as possible. You may want to consider one of the following:

●     Gardening Made Simple

●     Steps to Creating a Perfect Garden

●     The Most Effective Way to Plant a Garden

●     Advice About Gardening

●     The Perfect Harvest: Steps to Getting the Perfect Garden

Keep in mind that you should do this without harming the discoverability of your book, this is one of the best things a non-fiction writer can do.

Titling Fiction (Novels and Short Stories)

Unlike non-fiction books, fiction books don’t need to get to the point. Fiction titles need to be provoking and mysterious to create curiosity. These titles should still entice readers to pick up a book not because they want to solve a problem but rather because they are curious.

Fiction books often rely on their content to get sales but keep in mind that a good book title is what draws them in to buy your book. Fiction books often have different formats including:

Single Words:

●     Endurance

●     Atonement

●     Allegiant

●     Nevermore

●     Boneshaker

Poetry:

●     The Fault in Our Stars

●     For Whom the Bells Toll

Famous Sayings:

●     Liberty or Death

●     Double Jeopardy

●     Till Death Do Us Part

Quotes from within the book:

●     To Kill a Mockingbird

●     Gone With the Wind

●     Monsters of Men

●     The Eyes Were Watching God

Wordplay:

●     Of Mice and Men

●     Pride and Prejudice

●     I Capture the Castle

●     Sally After Sal

Opposing Subjects:

●     War and Peace

●     Love and Hate

●     Angels and Demons (Christian, 2016)

When thinking about the title of your book, you should look at your favorite fiction books and think about how this author may have come up with this title. You can then use this same technique when creating a title for your own book so you can make it amazing.

How to Come Up With A Title

I want to provide you with some steps that you can take to create a title for your fiction book.

	Brainstorm: As a writer, your book title should come from your own imagination. You can take some time and think of any titles that may come to mind and write them down. You should also take into consideration what your book is about and what the main idea behind your book is. You can also use a title generator by simply adding a little information about your book. You might not fall in love with the titles that you are provided, but you can still take these titles and shuffle the words around to create a good title for your own book. Another option you have when creating a title is to ask your friends and family for suggestions. 

	Write them down: Write down every idea you come up with and once you can’t think of anything else unique, you can go back and work on the ones you wrote down. 

	Downsize: Once you have a list of titles for your book, work towards picking your top five favorites. 

	You have two choices: You can reach out and ask for advice or recommendations based on your own title ideas or use the help of social media to get the answer you want. 



Rules To Remember

Stay away from identical titles: Titles and the content of books are both copyrighted and should never be copied. When readers buy your book under the pretense of it being something else, then you may harm the reputation of your book. You should ensure that you do your research thoroughly to not title your book identically by accident. Another negative impact that an identical title can have is hurt discoverability because similarly titled books may not be as popular.

Stay with your genre: Once again research is important to ensure that your title is appropriate for your book’s genre. Look for similar books in your genre and see what their titles are so you can get an idea of how you should title your book.

Remove derogatory language: Although the explicit language may seem necessary for adding to your title to draw attention, I recommend staying away from it. Explicit language may create negative attention for your book because individuals may feel uncomfortable with the language. Readers may also be less likely to recommend your book to others because they are uncomfortable with saying these words out loud. They may also feel uncomfortable admitting that they are reading a book with this title or feel intimidated by the idea of being asked to explain why they are reading a book with this title.

Avoid negative themes: Titles like Why Slavery is Necessary, Racism is a Good Thing, and How Murdering My Children Set Me Free are examples of negative titles.

Below is a list of some great original titles shared by the writer’s blog BookFox, that you can use when you need to come up with a title. You might even be able to use these titles to write your book based on them.  Bookfox suggests:

●     The Stars Tonight

●     A Guide to Courteous Thievery

●     Ashes, Ashes, We All Fall Down

●     Dark Days Under a Black Sun

●     Darkness is Fallen

●     Shattered Pieces

●     Unmasked

●     Remember Me

●     The Sound of Light

●     Long Far Away

●     Resonance

●     Asterism

●     Into the Abyss

●     Firedance

●     Evenstar

●     The Kinds of Old

●     Legend

●     Burned

●     Gypsies, Tramps, and Thieves

●     Some Nightmares are Beautiful

●     Walls of Fire

●     The Polite Murderer

●     The Windrunner

●     Renegade

●     Evanescent

●     Winter Ark

●     Eventide

●     Blood Roses

●     Those Who Play With Demons

●     Wintertide

●     The Friend of Death

●     Two Roads

●     Crimson Sky

●     Emerald Dream

●     Ashes and Snow

●     Blood Moon

●     One Last Hundred Chances

●     Heaven’s Demons and Earth’s Angels

●     The Stars Have Eyes

●     Twenty-One

●     I Heard it Once, Long Ago

●     Golden Girl

●     From the Ashes, We will Rise (Christian, 2016)

Keep in mind that some of these titles have already been used, so do your research to ensure that you are not violating any copyrights.




How To Write A Great Book Description That Attracts Readers

To create a buzz and get more sales for your book, you should create a good book description that hooks readers. The first things readers are drawn to are the title of your book and the cover art, unless they already love your previous work. When readers want to know if a book is worth paying for, they will often go to the back of your book and read the description of your book.

Captivating book descriptions are even more important for self-published authors than it is for authors who work through a publishing company. This is because self-published authors often have to do everything themselves before publishing their books. Whereas authors who have publishing houses are often assisted with creating a good book description.

Throughout this section, I would like to address how you can create a good book description to increase the intrigue of your book. Depending on the genre of your book, here are some tips for writing the perfect book description:

●     Cookbook: You should be using delicious words and a sample of one of the recipes that you used in your book.

●     Thriller: Your book description should give just enough information to give your reader chills without giving away your whole book.

●     Romance: You can add the character names within the book as well as the problem that might cause them not to meet up.

●     Non-fiction: Non-fiction book descriptions should give the reader information about the problems the book will solve and what lessons the reader will learn. You should also include any illustrations, special chapters, and photos that you added to your book.

●     Self-help: This book description will contain the book's layout and give the reader assurance that the author is the right person to address their needs. You can add a few details or real-life examples from within the book to show that the reader will eventually get the answers they are looking for.

●     Historical fiction: When you write about this genre you would want to add information like the time and place that the events took place as well as what is about to happen without giving away too much.

The best thing you can do when writing your book description is to go into a bookstore and physically hold some books in your hands and read their book descriptions. This will help you to establish why some books are selling and why some books are not catching your interest. This will also help you to see how the title, cover illustration, and book descriptions all fit into one. I will now provide you with the tips you need to write the best book description that will captivate your readers.

Start With a “Hook” Sentence

What is the main purpose of your book and what problem does it aim to solve? This may be the best statement to use when trying to hook your readers. You can then use the rest of your description to draw them in even more.

Write in the Third Person Point-of-View

The best book descriptions are written in 3rd person, this means that you would need to write them as if you are writing about someone else's book. The author would be referred to as “he,” “she,” or “they” rather than “I” or “we”.

Use Words That Evoke Emotions

Writing your book description so it can evoke emotions is possibly the best way to let readers relate to your book. With a thriller or horror novel, you should add some fear to your description. Or add some sympathy for a book that has a character that suffered a loss.

Offer Hints About the Plot, Without Revealing too Much

Without giving away your entire book, add some information about your main character and the problem they are facing with some hints about the events that occur during the book.

Focus on the Book’s Contents, Not the Author

A book description is about the content of your book and not about the author. Although you should add some information about the author within your book, it's best to keep it brief. You should try to write the author bio in the third person as well. This is so you can give the impression that you are a reporter and not trying to sell yourself to the readers. It should also be placed separately from the book description.

A book description can also be added at the end of the book description but should be kept short and powerful. Below is an example of Michael Hyatt from his book Free to Focus:

Michael Hyatt is the founder and CEO of Michael Wyatt and Company, a leadership development firm specializing in transformative live events and workshops, plus digital and analog planning and productivity tools. Formerly chairman and CEO of Thomas Nelson Publishers, Michael is also a New York Times, Wall Street Journal, and USA Today bestselling author of several books, including, Your Best Year Ever, and Platform. His work has been featured in the Wall Street Journal, Forbes, Inc., Fast Company, Bloomberg Businessweek, Entrepreneur, and other publications. Learn more at MichaelHyatt.com (Calhoun, 2019).

Don’t Give Away the Ending

Although this might be a bit obvious, you should never give away the ending of your book. When you do add the conclusion of your book to your description then you might give away too much and the reader will feel that they would not need to read the book because they already got the information they were looking for.

Include a Brief Testimonial and/or Endorsement

This information should only be used if it will improve the book's description overall. A testimonial is a brief section that can be added to the book description to show the satisfaction that they experienced from reading your book.

Endorsements are written sections by authors that the readers can relate to who agree you are the right person to write this book.

Practice, Practice, Practice

You should write multiple book descriptions and edit the one that you find the best to describe your book. You should continue doing this until you are completely satisfied with the result. You should then get input from people you know and modify your book description based on their input. This is because these individuals are your potential readers and will guide you in writing the best description possible.

You can use the following questions to help you write your non-fiction book description:

●     Is there a unique point of view on the topic you are covering?

●     How much experience do you have in research and practice?

●     Will the reader relate to your author’s voice?

●     Are you providing readers with new information?

●     Are the illustrations and images you used in the book unique and high quality?




Amazon’s Guidelines and Restrictions for Book Descriptions

When publishing your book on Amazon your book description will be shown on the detail page of your book and it is what the reader will see first. Below are some guidelines and restrictions related to your book description when adding it to your amazon listing:

How to Add a Book Description

	Sign into your Amazon account. 

	Head over to your bookshelf. 

	Click on the ellipsis (...) next to the book you want to update. 

	Select the edit details button. 

	Add the book description or edits you want to add (keeping in mind that this is limited to 4000 words). 

	Click on the Save and Continue buttons. 

	You can then click on the Publish button and the bottom of the Pricing page. 



Formatting

You can bold, italicize, create lists, and much more with the help of the text editor when formatting your book description. You can find this at the top of the Description field and switch between them. The text editor will also help you keep track of the number of characters you have used in your book description so you don’t go over the allowed number of characters.

Examples of a Finished Description

Here is an example book description and its formatting given by Amazon for a Sherlock Holmes novel:

THE ADVENTURE OF THE NOBLE BACHELOR

The Lord St. Simon Marriage, and its curious termination, have long ceased to be a subject of interest in those exalted circles in which the unfortunate bridegroom moves.

Fresh scandals have eclipsed it, and their more piquant details have drawn the gossip away from this four-year-old drama.

As I have reason to believe, however, that the full facts have never been revealed to the general public, and as my friend Sherlock Holmes had a considerable share in clearing the matter up, I feel that no memoir of him would be complete without some little sketch of this remarkable episode. (Write a Book Description, n.d.)

Troubleshooting Steps

You should check the following things if you are struggling to get your book description to look right:

●     Does your book description contain HTML formatting with both an opening and closing tag? For example, <b>bold</b>

●     Are there enough line breaks contained in your book description? You should add two line breaks if you are looking for an empty line: <br><br>

●     Have you added a <li> lag when you are looking to add lists to your book description, this should be added along with either the <ol> or <ul> tag.

●     You should also go through and remove any empty brackets <> to remove invisible characters.

Restrictions

The following is not accepted as part of your Amazon book description:

●     offensive language, obscene, pornographic content.

●     personal information including phone numbers, mailing addresses, email addresses, or URL website links.

●     testimonials, reviews, and quotes.

●     customer review requests.

●     promotional material, advertisements, and watermarks on images or videos.

●     time-sensitive information

●     alternative ordering information, availability, and price.

●     spoiler information for other books, music, video, or DVD listings.

●     Unicode emojis.

●     keywords or book tag phrases.

	Fact Box:
Throughout this chapter I have addressed the following points:
●     What a good book title is.
●     The importance of a good book title.
●     How to title fiction books.
●     How to title nonfiction books.
●     Rules for creating a title for your book.
●     Steps for creating a great book description.
●     Amazon guidelines and restrictions surrounding book descriptions.



Segue: In the next chapter you will learn about the different description models that you can use as a self-publisher.


Chapter 7: Deciding on a Distribution model

Key Takeaway: There is a plethora of different platforms which self-published authors can use to sell their books. It is important to know the pros and cons of all of them though.

Many self-published authors only sell around five copies of their books. On average, books published by U.S. authors now sell around 200 copies annually with a maximum of 1000 copies during their publication.

What Distribution Models Are There?

So, after all the blood, sweat, and pain, you finally have a finalized book that you are happy to publish so your readers can start enjoying your hard work. You might now be wondering what distribution and publishing options you have for your book. You might consider selling your book through your business or website, but what if there aren’t enough people who know about your business?

Where Do You Start?

With various distribution models available for your book, you might feel a little overwhelmed about which one you should choose and which one will work best for you. That is why in this section I will be discussing some of the options available to you so you can feel a little less overwhelmed.

Distributing a Self-Published Book: Kindle Direct Publishing (Previously CreateSpace)

The Kindle Direct Publishing (KDP) platform distributes your book to all Amazon online stores as well as distribution to the Amazon Kindle store for ebooks. Amazon also offers printed books on a print-on-demand basis with the help of their marketplace. Your ebook will also be available on their marketplace depending on the reader's preference. You get to choose your listing price and you will receive the profits after the printing costs have been taken into consideration.

Distributing a Self-Published Book: IngramSpark

IngramSpark publishes through both print and digital distribution, this is why it is important to only submit your book once it is completed. This means that you would need to have finished writing and editing your book before submitting it. IngramSpark will then help you with the printing, shipping, and distribution of your book. The printing services offered by this distribution model are based on print-on-demand which means that books will only be printed when a reader orders your book in printed format.

The costs related to printing services will depend on the type of your book, the number of copies you would like to be printed, and where you would like your book to be delivered. You are however able to order as many books as you wish, which could range from a handful to a couple of hundred copies.

This distribution model has a large distribution network which means that you have access to over 40,000 booksellers, online retailers, and libraries from all around the world where you can sell your printed book. They can also link your ebook to big retailers including; Amazon Kindle, Apple iBooks, Kobo, Chapters-Indigo, Book Depository, Barnes and Noble’s Nook, and more.

With this distribution model, you can earn between 40% and 70% of the selling price minus the costs of printing hard copies and 40% of the eBook listing price.

Distributing a Self-Published Book: Draft2Digital

With this distribution model, you will be provided with tools and software to get your book print ready. They are also able to distribute your book to retailers through a combination of relationships and partnerships with IngramSpark. You are also able to promote your storefront on your blog, website, or Facebook page. You will then be able to get 100% of the sales, minus the printing costs.

Pros and Cons of Different Distribution Models

The Pros Of Self-Publishing On Amazon

Publishing used to only be for a select few, but thanks to Kindle Direct Publishing it has become easier than ever for anyone who loves writing to enter the world of publishing. Below are the biggest pros of using this distribution model:

Easy to use: Kindle self-publishing has made it easier than ever to self-publish your written works. You have access to various documentation, how-to-videos, FAQs, forums, and a help corner where you can ask questions when you are struggling with something. Kindle self-publishing is user-friendly whether you are new or experienced in the industry.

Accessible: Besides being easy to use, Kindle Direct Publishing is also accessible for anyone looking at self-publishing. They do have a few rules concerning publishing but besides that, you have access to everything you need to become a published author.

Flexible: Kindle gives you the option to publish your book as an ebook only, a paperback format, or both. You can choose how readers would like to purchase your book.

Pricing: You have the freedom to set your own price for your book with this distribution model, although you have to be sure to read the fine print when publishing. For example, if you choose a program that pays 70% royalties, then you cannot sell your ebook for more than $9.99.

Royalties: You have two options with Kindle Direct Publishing regarding royalties: you can choose the 70% plan where you will be held liable for the costs of printing and shipping your book. On the other hand, you have the 35% plan where those costs will be covered and you won’t need to pay for these services.

Payment Options: Amazon provides authors with reliable payments, but keep in mind that they have a 60-day window between payments. This means that if you get paid in January, you will only be paid again in March. This is something to consider when publishing your book and the pros and cons of self-publishing.

The Cons of Self-Publishing on Amazon

One thing that you should keep in mind is that there are always a few downsides along with the upsides. Below are some of the cons I have found with Kindle Direct Publishing that you might need to consider:

Lack of a Marketing Strategy: With traditional publishing options you are given access to a marketing strategy that will help you sell your book, whereas self-publishing does not provide this. That means that the responsibility is completely on you. This means that you would need to market your own published worlds to ensure that you get readers to buy your book.

Amazon Marketplace: Marketing strategies rely highly on giving away your book for free in exchange for a review on Amazon. This has however been restricted by Amazon, allowing only paid readers to leave a review. This means that even if you give your book to readers for free, they will be unable to leave a review on Amazon because they would need to physically purchase the book to do so. All of this has to do with the algorithm of Amazon and how they recommend future books to readers.

Clauses: With Kindle Direct Publishing, you are not allowed to publish your book in digital format on any other websites. Amazon will remove your listing until you remove your book from all other websites. This is however only related to ebooks so you are still able to publish your book in a paperback format but readers will not be able to purchase your book in ebook format.

Payment: As mentioned before, the 60-day payment window could significantly impact your income. So you would need to consider this con before publishing on Kindle Direct Publishing.

IngramSpark Review: Read This Before Using It

One of the things that makes this distribution model more popular than Amazon is the benefit of them selling your book to over 40,000 outlets across several countries. Some of the pros and cons of using IngramSpark include:

Benefits:

●     Print-on-demand books are high quality.

●     Their distribution network is accessible.

●     They face lower costs than KDP.

Drawbacks:

●     Authors who are focused on Amazon sales might not be interested.

●     If you are not tech-savvy, you might find the platform frustrating.

●     There aren't many benefits added through their ebook distribution.

Overview of Their Features

Although IngramSpark offers the option to sell your book as an ebook, they are mainly focused on print-on-demand distribution. The print-on-demand services only print books as they are ordered and can be shipped to customers, authors, or retailers. This means that customers will be able to walk into retailers and request a copy of your book easily.

IngramSpark has been rated as one of the most reliable print-on-demand services depending on the location the books need to be delivered. They aim to deliver good quality, professional-looking books especially when your cover design and formatting are up to standard.

Novels, nonfiction books, and memoirs published can benefit from the various paper options for both soft and hardcover books. You should however keep in mind that if you would like to publish an art book or cookbook, then you might want to look for a more hands-on service.

The platform provided by IngramSpark might not be for individuals who are not good with technology. They may flag issues when uploading your file and will not give you any suggestions to improve your file to remove these issues. This makes it important for you to format your book entirely before attempting to upload it to the platform.

This site may require that you use a free editing site like Reedsy Book Editor to ensure that you make your book flawless and distribution ready. A bonus of this platform is that once you master the dashboard you can access some major benefits.

IngramSpark has a wide distribution network including major retailers like Barnes & Noble, Walmart, Target, and other wholesalers both inside and outside of the United States. They are also able to make your book available to schools and libraries.

You are required to pay a $49 setup fee to get your book on IngramSpark whether you want your book published in ebook and print, or only print format. You will also need to pay $25 when you make revisions to your book; this is why you would need to ensure that your book is edited, formatted, and proofread entirely before uploading. This is possibly the biggest cons of using IngramSpark to publish your book.

You should also consider the cost of per-unit printing with regards to your book as well as the cost related to distribution which will be taken from your royalties before payout. This fee depends on the option you choose regarding printing and the number of units that you would like printed. The price depends on the following factors:

●     size of the trim;

●     colors and paper of the interior of your book;

●     type of binding (hardcover or paperback);

●     type of laminating (textured, matte, or gloss);

●     number of pages;

●     number of copies;

●     delivery location.

IngramSpark also gives you the option to choose your own discount for wholesale purchases which gives you a major bonus. This may mean that you will get less profit when you provide a higher discount but this may intrigue retailers to purchase your book. A 50% discount is the most popular option for most authors whereas Amazon has a set discount of 40%.

IngramSpark gives you access to a calculator that you can use to establish how much you would need to pay before any copies are printed. Keep in mind that this calculator does not include taxes and you would need to calculate that on your own.

Your publishing goals will help you determine whether IngramSpark is the right option for you, but I have compiled some reasons why you might want to consider using this service:

●     This distribution service is perfect if you aim to get your book in brick-and-mortar stores and you don’t mind spending some time learning how the platform works.

●     You want to break away from Amazon or you would like to generate sales from other distribution channels.

●     You want to use various channels including Amazon and IngramSpark to gain access to more retailers.

Draft2Digital Review: Read This Before Using It

If you are unfamiliar with Draft2Digital then this section is for you. Draft2Digital is an aggregator that helps you distribute your book especially when it is mainly available on Amazon. You only need to upload your book to one website and then Draft2Digital will take care of the rest. They also offer other tools and services although this is their main function.

I have to mention that if you are exclusively publishing through Amazon, especially through their select program, then you might not want to use a service like Draft2Digital as well. You might use this distribution model if you are looking at gaining access to a wider range of stores and not just selling on Amazon. When you have more than one book, then you might want to sell some of them on Amazon and others on other distribution sites.

You will be able to save a ton of time when using Draft2Digital because they have standing relationships with bookselling partners which eliminates the need for you to deal with the details of working with them.

Draft2Digital (D2D) also offers authors other tools including formatting, promoting, and sales tracking. Their services are completely free to sign up for and can be done in minutes. You are also able to search through the platform without activating or making a deposit into your wallet.

When using this distribution service, you won’t need to pay a monthly or yearly fee, but they will instead take 10% of the retail price of every book sold. Keep in mind that 10% of your retail price is significantly higher than 10% of the royalty you may receive. To give you a quick estimation, should you sell your book for $8, then 30% of that will go to the retailer which is $2.40 and 10% will be taken by D2D which is a further $0.80 which leaves you with 60% in total royalties which you will receive, or $4.80.

Draft2Digital does not charge you for using their other services, instead, it is paid out of that 10% commission they take from your book sales.

You also have the option to make one or more of your books in a series permanently free. This will mean that these books are free to readers, but the moment they click on other books in the series to purchase them, those books will earn royalties. This is a tried-and-tested way of attracting readers to your book series.

Draft2Digital allows this whereas Amazon reserves the right to price your book as they want and unfortunately D2D has no control over how Amazon might price your book. You can get a price match from Amazon by sending them links to other sites where your book may be published. This strategy is only viable for ebooks, as you would still be held liable for printing costs when you want to distribute hard or soft copies of your books.

Below is a compilation of some of the best features of using Draft2Digital:

Distribution: With D2D you have the option to choose where you would like to distribute your book; including:

●     Amazon

●     Apple books

●     Barnes & Noble

●     Kobo and Kobo Plus

●     Tolino

●     OverDrive

●     Bibliotheca

●     Scribd

●     Baker & Taylor

●     Hoopla

●     Vivlio

●     BorrowBox

Formatting: Formatting may be a big problem for most authors, which is why using this distribution model will work perfectly. They offer a wide range of formatting options that you can use to turn your manuscript into a professional work of art. You are then able to download your book in a MOBI, EPUB, and PDF format to see what your book will look like to readers. This will save you time and money because you won’t need to hire someone to format your books for you.

Print-on-Demand: The Draft2Digital print-on-demand services offer the following tools, including:

●     tools to convert your cover from ebook to print,

●     formatting your cover to be the right size,

●     tools to ensure that there are no windows or orphans in the final book.

●     offering all of the sizes available for print-on-demand services,

●     options that include glossy and matte covers, cream or white papers for printing, and

●     free ISBN generation.

Various authors often struggle to provide their readers with links to the sites where they can purchase their books. You can create one unique link that will take readers to the various sites where your book is available through Draft2Digital. This means that you would only need to work with one link instead of various links for the various sites that you use. You can also use the platform to check how many clicks you have received on each link.

An author page will also be automatically generated by D2D once you created your URL. This will be the main page readers will be taken to once they click on your link and will make it easy for readers to see all of your published works should you have created links for each of your books. Various published authors prefer to use the author page instead of a website or they may include the author page on their website.

With your unique author page, you can also add your social media links, author photos, bio, and newsletter links. You are also able to choose which book you would like featured first and adjust the author page as and when you need to. This tool will save you time and money because you won’t need to spend time setting up an author page.

Draft2Digital also provides you with a tool to track your sales as well as royalty payments. You have the option to click on the ‘reports’ tab on the platform to get a view of all of the sales and royalties that your book has received since publishing. D2D will also combine all the reports from various distribution models that you are using for your book so you can track all of your sales from one convenient dashboard. You can also view how much you should still get paid in royalties and where 10% should still be deducted.

You can click on the charts option from the left side menu to get an in-depth look into what is working for you and what you should consider changing regarding your approach to generating sales.

Draft2Digital will also update all of your information on your behalf which makes it easier to keep your readers updated. This information could include things like your author bio, teasers, and information about publishing. D2D can also be used to collect emails and send notifications to readers every time you publish a new book.

How to Minimize Your Self-Publishing Costs

When you don’t mind waiting to get your book on the shelves of stores then you might want to consider traditional publishing. But you should keep in mind that traditional publishing could take up to 18 months for your book to be released after it has been accepted by publishers. Traditional publishers do however only accept one percent of submissions which means that the rate of acceptance is very low.

You will get an advance on your royalties through traditional publishers and they will assist you with marketing and distribution. Some of the biggest publishing houses that you can choose from include Penguin, Random House, HarperCollins, and Simon & Schuster.

If you would prefer to go the self-publishing route then you have various options available to you including:

Seven Tips To Minimize the Cost of Self-Publishing

After doing some extensive research, I have come up with various tips to help you keep your self-publishing costs as low as possible:

	Plan Ahead: When you plan ahead, your publishing could be less expensive than anticipated. You should create a budget and a timeline and then decide on the service that you would want to use and how much it will cost to get your book published. 

	Edit your work yourself: You can improve your book yourself by self-editing it. You will also be able to eliminate the costs related to hiring an editor to help you with this step. You should take the time to polish your work yourself so when you do decide to enlist an editor, they will have less work to do and this will ultimately cost you less. 

	Use beta readers: Beta readers are great resources when you need honest feedback about your book. These individuals can be free of charge or for a set fee. They are also able to help you polish up your book before you need to send it to an editor or agents. You are also able to get feedback about what beta readers think works and what doesn’t. 

	Outsource your designs: As mentioned previously, a cover design is an important part of your book and it is well worth the investment and will ultimately increase the chances of your book being bought. Outsourcing this step will help you save money during your publishing journey. 

	Use Print-on-Demand services: You might find that printing a large number of copies of your book could cost a significant amount of money. This is why you would need to consider using a print-on-demand service. This will reduce your costs of storage and you will not need to keep any inventory on hand. 

	Make use of crowdfunding: You can consider using crowdfunding as a way of raising money to publish your book. This will eliminate the need for you to take out a loan or use your credit cards to get your book published. 

	Self-Publish: Self-publishing is a great way of making sure you keep track of where your money is going as you publish your book. You can eliminate any agent commission or author advances by publishing your book yourself. This will ensure that your profit margins are higher. Most self-publishing sites don’t charge upfront fees, which makes this a perfect option especially when you don’t have the funds to do so immediately. 



Seven Self-Publishing Sites

Amazon Kindle Direct Publishing: I have covered KDP earlier in this chapter but to give you a quick summary: KDP has two options that you can choose from regarding self-publishing. You can choose to make your book available to anyone or only make it available to individuals who have access to a Kindle device. You can control the price that you want to sell your book for and you can change it when you want to. You will also earn royalties for every book that you sell.

You will also be given access to tools that will help you promote your book as well as market it to a wide range of readers. You will be able to format your ebook on Amazon’s dashboard as well as have access to various cover design services.

Apple Books: Another option for self-publishing ebooks is Apple Books. This app is only available on Apple devices, which means that your book may only be available to individuals who have access to these devices. Apple books offer a 70% royalty rate which is higher than any other distribution model.

You should keep the following in mind when you are looking at publishing on Apple books: Your book should be formatted properly to be accepted. On the positive side, you have access to tools to an extensive guide on how you should format your book. Your book may also need to go through an approval process before it is made available to readers. This can take between days and weeks so you would need to ensure you have time to wait for this step.

Your ebook can also be published in a few different ways including ebook only which is part of the iBooks bundle which includes print and audiobook. You are also to make your book available on a buy or rent basis.

Barnes and Noble Press: This distribution model is perfect if you want to get your book published in physical stores. This model only has two options: Publishing and Distribution which costs $99, or a Publish-and-Sell option which costs $299. This means that they will print and distribute your book on your behalf and the second option will also manage your marketing and sales.

Keep in mind that your book will need to be between 80 and 300 pages, and should your book go over the 300-page limit, you would need to break it up into various volumes.

Kobo Writing Life: With this option, you can publish your book in ePUB, PDF, and MOBI formats with ease. You will also be able to price your book as you wish and you can earn 70% of the royalties of the sales of your book. Kobo gives you access to editorial and design services that will help you create a high-quality ebook. Royalties and sales can also be tracked directly on the dashboard of this model.

StreetLib: You would need to pay a commission to this distribution model equal to 10% of the cover price, excluding,] VAT in countries where that applies. This covers the cost of distributing and publishing your book. However, they don’t charge an up-front or subscription fee for using their services, so you can keep more of the proceeds as opposed to traditional publishers.

Xinxii: This distribution model is similar to Apple iBooks and charges 70% of the net sales of any books sold.

PublishDrive: PublishDrive helps get your book published on sites like Amazon, Google, and various others for a flat fee of $100 annually. They also provide you with global distribution which only takes two days and they don’t take a commission on any sales.

	Fact Box:
Throughout this chapter I have addressed the following points:
●     The different distribution models are available for self-publishers.
●     The benefits and drawbacks of using the different models.
●     Ways in which you can reduce costs when you consider self-publishing.



Segue: In the final chapter of this book you will learn about all the ways in which you are able to promote your book.


Chapter 8: Creating a Marketing Plan for Your Book

Key Takeaway: Since you won’t have a PR or marketing team from a big publisher supporting you, it is of utmost importance to have a solid marketing plan in place.

How many books are considered successful in a 24-hour period?

According to John Hunt Publishing: “Want to hit the top 10? You'll need to sell roughly 300 for print or 2,000+ copies for combined formats. Those numbers aren't exactly set in stone, but they're a pretty close approximation. To get onto Amazon's Bestseller Top 100 radar across all titles you're usually looking at about 1,000 sales of your book.” (Writing Your Proposal — Estimated Sales, n.d.)

What Strategies for Self-Publishing Are There?

In this section, I will be providing you with some valuable tips to help your book reach the bestsellers list and reach millions of readers. Self-publishing is not new to authors but you would need to understand it completely to beat the competition. When considering the self-publishing route, you would need to take care that everything is up to standard before publishing. You can use the following strategies to make sure you are marketing your work properly from the beginning. As a self-published author, you can use the following step-by-step guide:

Knowledge of Social Media

You should use the algorithm that social media provides to improve your visibility. You can utilize Instagram, Tumblr, Facebook, and Twitter to improve your marketing strategy. To get the best results from these sites it’s important to know more than just the basics of how each works. You should be checking which hashtags are trending as well as getting in contact with other writers in your genre to get a better feel of what works. You should ensure that your posts are landing on the feed of those who might be interested in purchasing your book.

Go Beyond Basic Sites

Once you have mastered social media sites, it’s time to move beyond them and start promoting your work on sites like Quora and Goodreads. You will be able to reach more readers who will be interested in your book by doing this.

Use Your Contacts

You should make use of all of your contacts when publishing your book. Talk to those closest to you including friends, family members, and colleagues to help increase the visibility of your book. You can ask them to talk about your book on their social media pages and recommend your book to the people they know.

Promote

Keep in mind that when you are promoting your book, you should not aim at selling your book. You should avoid words like buy or sell and instead provide the reader with some valuable insights about your book. Provide readers with a little sneak peek of what they can find inside your book without looking like a salesman.

Take Advantage of Newsletters

If you have an established blog or website then you can ask potential readers to subscribe to your newsletter so you can market your book and send updates regarding new releases. You can also share the first chapter with readers for free so they can get an idea of what your book is about. Using newsletters to get in touch with your readers will help create relationships.

Build a Report

Building a relationship between yourself and your readers is necessary when you are trying to get your book out to the public. You should ask your followers to provide you with input so you are not only interacting with them but asking them for their opinion which makes them feel important.

Choose Your Launch Date

Before publishing your book you should ensure that there is someone there to receive it. You should be creating enough buzz for your book before releasing it into the world so you know it will sell from the moment it hits the shelves or websites. You should ensure that your readers are ready for your next book; otherwise, your book may be ending up at the back of the bookshelf.

Ask For Reviews

Once your book has been published, your next step would be to ask readers to leave a review. You can do this by talking about your book on platforms like Twitter, Quora, and Goodreads and then asking those who have read your book to go back and leave a review. This will help maintain the visibility of your book to other potential readers.

Post-Launch Visibility

Various readers will share their thoughts about your book with you, and you should use these thoughts to help potential readers see how your book has impacted others. This will intrigue them to buy your book, especially when you repost these thoughts on your social media pages and your website. Making sure that your readers love your work is possibly the most important thing for an author. You can move independently from publishers with the help of self-publishing but you will have more responsibility. But keeping the above-mentioned things in mind can lead to marketing your work like a pro.

Step-by-Step Approach to Writing Your Marketing Plan

When you are attempting to self-publish your book then you would need to ensure that your marketing plan is thorough enough to ensure that you will get the desired results. Your goal with your marketing plan should be to gain readers, grow your audience, and organize your efforts systematically. When you don’t have a properly thought-out marketing plan you might not get the appreciation you are looking for.

Marketing has never been as important as it is right now, this is because the way people are consuming information changes constantly which is highly due to the digital era we are living in. Marketing campaigns should aim at sparking the interest of potential readers and getting them to buy your book. It should also create more visibility for yourself as an author and help you sell and distribute your book. When you have a perfectly thought-out marketing plan you will be able to create relationships with your readers and build a following.

You should start by creating a marketing plan with a starting point that clearly states your main goals and the means for achieving them. I will provide you with a step-by-step guide below on how you can achieve this.

Writing Your Book Marketing Plan

The most important step you can take when you start composing your marketing plan is to properly research your market and understand where exactly you are in it. You will gain greater insights into the different marketing strategies that you can play around with without having to return to the starting point every time.

Assess Your Situation

Book:

●     What is the idea behind your book?

●     Have you seen books with a similar theme?

●     In what way is your book different from those in the same niche?

Author:

●     Do other writers in your niche know about you?

●     Are you an expert on the topic you are writing about?

●     How do you stand out above the rest?

Establish Who Your Audience Is

●     Who is the most likely to buy your book?

●     Do they have similar interests?

●     What creates a connection between these individuals?

●     What is the main reason behind buying books?

You should attempt to not only stick to one type of audience but rather expand your thinking to a wider audience. You should think about various types of individuals who might be interested in reading your book. Whether you are a self-published or published author, having an audience that is engaged could significantly benefit you in the future.

Do a Competitor Analysis

●     Who do you think is your main competition in the market?

●     Who is following them and who are they marketing to?

●     Which platforms are they using to market their books?

●     What messages are they using for their audience?

Following your competitors on their social media channels could give you some valuable ideas regarding your own marketing strategy. You will also be able to put your book in a better position by simply doing this.

Set Your Core Marketing Message

●     If you had to describe your book in a few sentences, how would you do it?

●     If you would have to describe yourself in a few sentences, how would you do it?

●     What message would you like to convey to your readers through direct media channels?

These answers can always be changed at a later stage, but you should have a clear message so you can have a better understanding of how your audience will react to your communication.

Set Your Main Goals

Before choosing a marketing plan that will suit your needs, you would need to establish what your goals are. Your goals should be defined and actionable. When setting your goals you should keep the difficulty in mind because you would not want to set goals that may be unachievable. Setting goals that you find too difficult may lead to you lacking the motivation to continue, on the other hand, goals that might seem too easy will not motivate you enough to achieve your goals.

Your goals should be related to how you are aiming to market your book. The following can be used as examples when doing so, where you would fill in your own goals:

●     Establish a fan base on a specific platform.

●     Sell (enter amount) the number of books with the help of digital marketing or amazon in (enter amount) months.

●     Line up (enter amount) public speaking events so you can create visibility and ultimately sales.

●     Reach out to (enter names) podcasts/journals/newsletters etc.

●     Create a blog and grow the traffic that goes to it to create awareness.

Pick the Right Strategy

The strategy you pick should help you reach the goals you have set for yourself to promote your book. It is not necessary to have only one strategy because you can have multiple strategies for every goal that you set. Let's say you want to set up public speaking events to increase your visibility, and thus your sales. Then you would need to create a strategy that requires that you have one-on-one communication with organizers through platforms like LinkedIn, emails, etc.

You would need to take action to find places where you can host your event as well as advertise your event. You will have greater success in getting people to come to your event if you have a bigger following.

Create a Budget

You might want to consider strategies or actions that require lower costs if you find that your budget might not be big enough to cover major expenses. You might think that reaching out to your audience manually is tedious (which it is), but it is also the most cost-effective and direct way of communicating with your audience.

Set a Timeline

Setting a timeline for your goals is just as important as having goals themselves, this is because you would need to establish when you would like your goals to be accomplished. You should also create a routine for yourself where you can do ongoing activities that may only be done periodically. Keep in mind that over a longer period, your goals are going to pay off, if you don’t see results immediately, don't get discouraged because marketing is not a one-time thing.

Another important thing is that you should always track your progress. You should be checking how many new followers you gained during the week as well as the book sales you made for a set period. You might also want to check how many new site visits you had to your website. Knowing if you are reaching your goals is important so you don’t get discouraged with the marketing goals you have set.

How to Get Media Coverage for Your Book

The media continues to be the driving force behind authors and can help you promote and sell your books. You should work towards positioning yourself in a way that will make newspapers, radio stations, websites, and TV shows notice and make contact with you. You can achieve this by doing the following:

Do a Public Relations Audit

Doing a public relations audit is one of the first things you should consider doing when you are trying to market your book in the best way possible. Think about what will make you different and noteworthy to the media and work with it. You should ask yourself questions like:

●     Do you have any past experiences that may make interesting stories?

●     Can you interest the reporter with some industry connections that you might have?

●     Is there anything in your book that makes it press-worthy?

You should answer these questions and use the information you gather to sell yourself to the media. You should also do an internal audit about yourself by answering the following questions so you can get a better idea of what you would like to achieve:

●     What are your goals behind receiving media coverage?

●     Are you trying to create a brand for yourself or advertise your business?

●     Do you want to show your audience that you are an expert in your field?

●     Are you simply looking for potential readers to purchase your book?

The answers to these questions will help you move forward purposefully.

Target Potential Media Partner Tactfully

There are more media outlets available today than ever before. This means that although you have access to more potential partners, you might also need to do your research to establish whether they aren’t too diluted. You should create a list of potential partners that you would like to approach as well as which outlets would suit your goals in the best possible way.

Understanding Media Needs

Think about what the people you will be reaching out to would need from you so you can create the perfect pitch to pique their interest. You would need to ensure that your books are high quality, well-written, interesting, and unique. You might also need to think about something else you can add to make your book even more attractive. Answering the following questions can help you create the perfect pitch you can send to the media outlets you chose:

●     Is your book relatable to your audience?

●     Can you use the location, content, or theme of your book to capitalize on your approach?

●     Is your book based on allegations or accusations?

●     Do you challenge the status quo?

Develop a Focused Pitch

Once you have followed all the steps above and done your research, it's time to start putting together your pitch. This means that you would need to start creating a press release based on your message and what aspects of your book would be interesting to various editors. You should also give reasons why your book deserves attention, and this should be done quickly and attractively. You should also adjust your pitch as you go along. This is because some reporters’ attention might be grabbed by dumb or quirky things. This is why you should be open to experimenting with different things to make your pitch perfect.

Keep to a PR Schedule

You should ensure that you are sticking to a strict PR schedule. You can start by using the simple one below:

●     Six months before launching: Set up your website, brainstorm different ideas, and create your marketing plan.

●     Five months before launching: Create your pitch and start gathering testimonials if you can. You should then start searching for media outlets you would like to reach out to.

●     Four months before launching: Send your pitch to the media outlets you have chosen who might have longer waiting times and attempt to get book signings and public appearances.

●     Three months before launching: Follow up on your pitch submissions, you should also start reaching out to bookstores and public speaking opportunities.

●     Two months before launching: Get in contact with online reviewers and non-book reviewer media.

●     One month before launching: Start setting up interviews and reach out to blogs and websites to increase your opportunity to reach out. You should also send your pitch to various local newspapers and publications.

●     First 90 days after launching: The first 90 days after launching is the most important time for your book. This is because you will still be considered new and the media and bookstores will be more interested in you during this period.

	Fact Box:
Throughout this chapter I have addressed the following points:
●     Familiarizing yourself with social media.
●     Advertising beyond social media.
●     Making use of the contacts at your disposal.
●     Promoting your book instead of selling it.
●     Using newsletters to your benefit.
●     Building relationships with your readers.
●     Picking the right launch date for your book.
●     Asking your readers to leave reviews.
●     Increasing the visibility of your book before you launch.
●     Steps to creating your marketing plan.
●     Ways to increase media coverage for your book.



Segue: You have now reached the final chapter of this book. Continue reading to get a recap of everything I have covered.


Conclusion

Now that you have concluded this book. I would like to take some time to give you a quick overview of everything you have learned throughout this book.

In Chapter 1, I covered the topic of the self-publishing industry. You were taught about the pros and cons of self-publishing as well as how much you can earn from it. You have also been given some valuable insights into the most popular authors today and how they started.

Chapter 2 covered the topic of keywords and how you should choose your book topic. I also covered the most popular book niches that you can choose from, including how profitable they are. You also learned about the importance of keywords and how correctly placing them can help the success of your book.

Throughout Chapter 3 you learned about how to properly structure an outline. It also contained valuable tips about why you should create an outline before you start and how to create one. The outlining tips you learned were categorized in both fiction and nonfiction to give you as much information as possible.

Chapter 4 taught you about writing your first novel and how to make it successful. You were also advised about whether you should outsource the writing of your manuscript or whether you should write it yourself. In this chapter, I also gave you some tips about what you could expect when considering working with a ghostwriter, as well as what you should make sure of. You were also provided with a step-by-step guide around writing your own book as well as editing it to make it perfect.

Chapter 5 taught you all about the importance of having good cover art for your book and how it can increase the possibility of your book being sold. You were also given tips and tricks for finding and hiring the right designer for your book. You were provided with the basics around what your book cover should contain and what it needs to tell your readers.

Throughout Chapter 6, I covered the importance of intriguing your audience with a perfectly written book title and book description. You also learned about what a good book title is and how you should create titles for both fiction and nonfiction books. You also learned about some of the rules around book titles. In the second section of this chapter, you learned about what a good book description is and how you should write one to get the attention of your readers.

Chapter 7 discussed the various distribution models and how you can get started with them. You also learned about the various pros and cons related to self-publishing on Amazon. You were also given some valuable information that you should take into consideration before deciding to publish on sites like IngramSpark and Draft2Digital. Finally, you learned some valuable tips about how you can minimize the cost related to publishing your book.

The final chapter in this book dealt with creating a marketing plan for your book and how you should use it. You were taught about how you should increase your knowledge about social media and how it can help your book. You were also told about the value of marketing outside of social media channels. I shared some valuable tips about using other ways to increase the visibility of your book including newsletters, your contacts, and your readers. You were provided with a step-by-step guide to creating a marketing plan and how you should use it.

In closing, I would like to take the opportunity to thank you for getting this far and I truly hope you enjoyed reading this guide and learned everything you need to know for your self-publishing journey. I would like to ask you to leave a rating and a review of this book and your experience reading it. You can also let me know what you would like to read about next so I can continue providing you with informative books that will provide you with even more valuable tips and tricks.
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[1]by whom?  Audio books have been around since cassette tapes decades ago.
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